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A COMMUNITY OF SHARING

Students are challenged to be better writ-
ers, interpreters, probers and problem
solvers, establishing a solid foundation for
their careers. As those students become
alumni, many find that community
organizations need their help, and they are
using the skills they developed in college
to provide that help.

Jack Bryan, a graduate of the School of
Library and Information Science’s master’s
degree program in 1974, volunteers

every Christmas with Palmetto Project’s
Families Helping Families in its ware-
house, dealing directly with donors and
recipients.

His desire to serve stems from seeing his
parents make sacrifices while his father
served his country during World War II.
Bryan felt compelled that he, too, should
be giving something back.

SLIS contributed to his ability to serve by
encouraging students to ask themselves
every day, “What is needed? How can

we help people? Are we accomplishing
our goal?” Bryan says, “If you don’t ask
those questions of yourself in doing this
type of volunteer work, then I think you
miss both the purpose and reward of such
work.”

Lauren Chess earned her bachelor’s degree
in 2008 and master’s degree in 2012 from
the School of Journalism and Mass Com-
munications. She shares her leadership
and communication skills with several
community organizations, including
United Way of the Midlands, Midlands
Reading Consortium and the college
Alumni Society steering committee. Chess
says without her education, she would not
be as assured in the work she does for no
profits. “My degree not only provided the
training I need to do this well, but made
me confident enough to take the lead in
certain situations,” says Chess.

SJMC provides opportunities for com-
munity service by encouraging students to
take the time to give back. In her senior
year, Christina Galardi coordinated USC'’s
first Beautiful Lengths ceremony to do-
nate hair to the American Cancer Society.
Galardi, who graduated in 2012, con-
nected a passion of hers with a need she
saw. “Participating in community service
opportunities always supported what I
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learned in the classroom and gave me real-
world experiences to better understand
the knowledge and ideas conveyed in my
courses,” she says.

David Corvette, a 1982 graduate of
SJIMC, uses his journalism skills in unex-
pected ways while he dives with sharks at
the South Carolina Aquarium in Charles-
ton, S.C.

“Everybody needs a good editor! No mat-
ter where I go or what I do, I always ap-
preciate the language and communication
skills T learned in school,” Corvette says.
He writes and edits presentations or press
releases associated with his dives.

David Corvette gives a high-five through the glass
while diving at the South Carolina Aquarium.

As each new student walks through the
College of Mass Communications and
Information Studies’ doors and matures,
what if each one found his or her service
niche? Megan Telencio, the president-elect
of the American Advertising Federation of
the Midlands, chose to serve in communi-
cations niches because “my education gave
me a skill set in communications. I feel
the biggest impact I can make is donating
my skills and my acquired knowledge in
the field. I forget not everyone has those
skills.” Telencio earned her degree in
advertising in 2007.

Current students and alumni of

CMCIS should be proud of the impact
they are making in their communities.
“Community service is a pivotal part of
what makes our nation great. I can think
of no greater calling than to use my skills
for the success of my community,” says
Telencio.

Story: Shannon Rogers



hen the construction bids for the journalism

school were opened on Nov. 13, Dr. Carol

Pardun and I put on our poker faces. We were

a bit uncertain how well the process was go-
ing. But we noticed our architects and project manager were
all looking pretty comfortable. When the contractors left the
room, we all broke into smiles.

At this writing, we are close to awarding the contract to begin
construction in January that will transform the university’s
Health Sciences building into the new home of the School of
Journalism and Mass Communications, as well as the college’s
administrative offices.

When everything old is new again, to borrow a line from the
DPeter Allen song, this will be a%out a $25 million restoration,
expansion and embellishment of the building tucked just inside
the historic Horseshoe wall at the corner of Sumter and Greene
streets. The three-story brick building, now some 50 years old,
deserves rejuvenation.

Over the past six months, I've made trips to Berlin, St. Peters-
burg and Havana. As a journalist, I'd spend a lot of time in the
Cold War’s divided Berlin. I'd never been to St. Petersburg,
technically. It had the name Leningrad on my previous visits to
the Russian metropolis. Havana was a first.

The challenges of restoration are writ large in places that have
suffered neglect and decay. But the results of rejuvenating a
building with good bones — or a stabilizing hip replacement
— stand out.

Berlin is a wonder, a vibrant world capital rebuilt. Most of the
new construction is in the prime real estate that was once the
no-man’s land dividing east from west or in the former East
German part of the city.

St. Petersburg was a drab gem under Soviet communism. Now
restored in the post-Soviet years, it runs the gamut from Czarist
elegance (and excess) through Soviet exigency (housing was

a critical need) to a Russian version of urban glow. It’s a big
improvement.

Havana is not there yet. Our bus (we were on a people-to-peo-
ple tour) turned unexpectedly onto one street of tattered build-
ings. Our guide forthrightly noted it’s hard to hide the crum-

\When Everything QId
Is New Again

bling structures of
the Cuban capital.
Three buildings a
day are said to fall
due to lack of re-
pair. Though some
attractive restora-
tion is taking place,
the city’s historic visage is greatly

at risk. Still, the way the Cubans keep those 1950s vintage US
autos running is a tribute to inventiveness and improvisation.
Of course, we took a top-down ride...in a 1928 Ford.

Berlin — rebuilt. St. Petersburg — restored. Havana — re-
mains to be seen.

Our project is now just around the corner of the new calendar.
Yes, we've talked about it for a long time, often in this space.
We're one of several USC projects now under way or on the
drawing board. The new Moore School, the law school, the
alumni center. While we're at it, Davis College, the century-
old home of our School of Library and Information Science, is
scheduled to have its north and south porticos refurbished and
repainted next summer. Its inner workings were substantially
rebuilt over the past two years.

We admit that we talk a lot about our facilities. You'll find a
nostalgic — perhaps — reflection on the Carolina Coliseum in
this issue. But it’s important to create an effective teaching and
learning environment. That also helps us attract high quality
students and faculty. People are the heart and soul of our col-
lege.

Watch the progress with us in the months ahead on our web-
site. See if it isn’t rejuvenating.
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GAMECOCKS&GREEN

elting rain couldnt dampen the

spirits of the guests at the annual

Gamecocks on the Green alumni

gathering. Around 100 faculty,
staff, alumni and friends of the College
of Mass Communications and Informa-
tion Studies kicked off Homecoming
with a reception under the tents and
inside Davis College on Nov. 1. Class-
mates and professors had the opportunity
to catch up, share experiences and enjoy
some delicious food.

This year, the event brought some of the
college’s new alumni back to Columbia.

Virginia Blake, a 2011 School of Library
and Information Science graduate from
Savannah Ga., noted her favorite aspects
of college were her peers, professors and
coworkers. Even though her friends are
in different places, she said, “When I

come back to Carolina, I feel at home.”

Abby Rouen Vaught, a 2011 School of
Journalism and Mass Communications
graduate, and Michelle Moshinskie, a
2010 SJMC graduate, braved the rain
for their first Gamecocks on the Green.
“I miss that Gamecock spirit!” Rouen
said. Both alumnae were excited to talk

with professors and share their recent
successes.

SLIS students and Cocky entertained the
guests by demonstrating how Cocky’s
Reading Express™ interacts with kids in
underserved elementary schools across
South Carolina.

After welcoming remarks, Dean Charles
Bierbauer announced upcoming renova-
tions to the Davis College columns be-
ginning next summer, and updates about
the long-awaited move for the journalism
school.

MAKING*MATCH

opened the heavy Coliseum door
and returned to its halls for one
final year. I strolled to my first class
and reflected on the last three years.
The realization hit me. I am a senior.

I needed to embrace every opportunity
I have in the School of Journalism and
Mass Communications. When I noticed
a Mentor Match poster, I knew this was
an opportunity I needed to take advan-
tage of.

Mentor Match is hosted by the Alumni
Society of the College of Mass Com-
munications and Information Studies to
provide networking experience to engage
in professional relationships with alumni.
Students and alumni from the School of
Library and Information Science and the
J-school interview each other for poten-
tial matches.

I asked myself, “Why do I want to do
this? What will this mean to me?” I
could answer the first question. I want to
develop a professional relationship with
an alumna in my field who can guide me
from her experience. The second answer
would be revealed as I progressed in my
relationship with my mentor.

I was paired with Talyse Burkett, who
earned her bachelor’s degree in 2000
and her master’s degree in 2003. She is a

freelance communications specialist and
worked in public relations for the Oak-
land Raiders and Charlotte Bobcats, and
as the director of marketing and commu-
nications for the Lexington and Richland
Alcohol and Drug Abuse Commission.
She joined the CMCIS Alumni Society
steering committee in 2006 and views
mentoring as a way to reflect on her past
as a student and to help current students.
“Talking to young

public relations majors <4
brings me back to the h
excitement I felt as a college
student,” says Burkett. “I loved
my time in the journalism school.
Spending time with students

helps me remember those times.

I enjoy mentoring students, getting to
know them and helping them reach
their goals,” she says. “I look forward to
the Mentor Match nights. It is
encouraging to talk to so many
college students who are working
hard, not only to gain degrees, but
to secure their success after
college.”

Burkett has already proven to be
a valuable resource. She has
given me advice and helped
me network with profes-
sionals in Columbia. She

told me to learn as much as I can about
as much as I can. She said to meet as
many people as I can and always make
the best impression.

Thinking of becoming a mentor? To partici-
pate in the annual Mentor Match program,
contact Annie Lambert at lambert@sc.edu.

Story 1: Lauren Kerns
Story 2: Lauren McCall
: Stephanie Purvis



Richard and Lindsey Meade enjoy
coffee from the infamous “I Survived
Jay Bender’s Media Law Class” mugs

received by students who pass the class.

ootball

Saturdays and the Horseshoe are
obvious ties between School of Journalism
and Mass Communications alumni and
their children who are J-school students.
But there is a deeper connection between
former and current Gamecocks in the
same school.

Clay Owen, Jack Welsh and Richard
Meade have children who are majoring

in visual communications. Although the
major didn’t exist when these alumni were
in school, they share a special bond with
their children.

Clay Owen, a 1982 broadcast journalism
graduate, says his experiences weighed on
his son Garrett’s decision to follow in his
footsteps.

“Garrett has been on the Horseshoe since
he could first walk. He was born in Eng-
land and grew up in Atlanta, but he was
indoctrinated as a true Gamecock. He’s
heard (almost) every story about my time
at Carolina.”

When Garrett was in high school, his
father was honored with the SJMC

. ’
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Story and design:
Lindsey Meade

Distinguished Alumnus Award.
Garrett says that added some
pressure, but knew it was his
decision. His grandfather also
attended USC. “Carrying on
the legacy was important. For

me, attending USC was a no-

brainer.”

What excited Clay, director of execu-
tive communications at AT&T, most
about Garrett’s decision was his major.
“The degree didn’t exist in the early 1980s,
but it’s so important.”

Garrett, a sophomore, says, “I love having
my dad around. It’s like having a living AP
guide.”

Jack Welch graduated in 1973 with a jour-
nalism degree. Welch doesn’t feel his son
Richard’s decision to study at USC was
entirely because of him, but he is proud
his son chose the J-school.

A senior, Richard Welch says he didn’t

feel pressured to earn a similar degree, but
believes his father’s line of work influenced
his decision to pursue a career in photog-
raphy, video and new media. Jack is the
media director at Brains on Fire, a Green-
ville, S.C. communications agency.

“I watched my father work and gained
first-hand experience being at and in com-
mercial shoots. I enjoyed watching him, so
I wanted to do it, t0o0,” Richard says.

Jack believes the fragmented industry will
affect Richard’s opportunities. “Everyone
has access to tools and resources like stock
footage, photos and music. Software is
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Clay and Garrett Owen on a
photographic safari.

readily available and easy to use.”

Richard Meade graduated in 1984 with a
journalism degree. His daughter Lindsey
is a senior. Before she transferred to USC,
her dad found the visual communications
major and suggested it.

As a small-town newspaper owner, Rich-
ard knows the changing media field has
created problems for print. He is satisfied
the school added a major that addresses
the growing technology of today’s genera-
tion. “The degree teaches how to accom-
modate a technology crazed world, which
is great!”

Lindsey says, “It’s beneficial to call my dad
and ask for advice. He knows exactly the

kind of feedback I'm looking for.”

Just as the J-school’s curriculum has
evolved since the elder Owen, Welch and
Meade were students, it will continue
adapting for future generations.

However, not everything changes.
Richard and Lindsey Meade both had Jay
Bender for media law. “It’s amazing that
29 years later, Lindsey would have one of
my teachers, and in the same building,”
Richard says.

Bender rewards students with “I survived
Jay Bender’s media law class” mugs. Lind-
sey convinced him to give her one for her

father.

“When I took the course, he didnt give
gifts,” Richard says. “I try to hand wash
the mug so as not to ruin the lettering.
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There are tons of challenges to face in a daily news
world. from hinding a unique, relevant story to speaking with the proper

“

aps

”

sources and getting them to return your calls before dead/ine.” Kistyn Winch

Before shaking USC President Harris Pastides’
hand and receiving the diploma in the mail, School
of Journalism and Mass Communications students
must conquer their capstone experiences. For
seniors, the capstone class is a taste of reality in
their majors.

The word “capstone” refers to the top stone of a
wall or archway, completing the structure. The
capstone classes are the completion of the students’
core journalism classes, as they bring together and
apply what they have learned in previous courses.

Broadcast journalism seniors experience what is
known as senior semester, which allows them to
work full days in a working news station with the
pressure of deadlines. Katie Geer, now an associ-
ate producer for WSPA TV-News Channel 7 in
Greenville, S.C., said her perspective changed
when she realized how serious deadlines were. “If
I hadn’t had the experience in the senior semester
capstone program, I wouldn’t have had such a
respect for deadlines going into my first job.”

Print journalism majors develop professional port-
folios and publish stories in print and online for
the Carolina Reporter and News. Kristyn Winch,
a 2013 graduate, said her capstone class confirmed
why she chose her major. “I always had to remind
myself why I wanted to be a journalist. I love to
write. I love to tell stories. I love to inform people
about important things happening in the world,”
said Winch.

Winch now works for Waccamaw Publishers in
Mpyrtle Beach, S.C., where she puts her skills to the
test. Her experience in the capstone class chal-
lenged her to meet deadlines and deal with stress.

“There are tons of challenges to face in a daily

tone

EXPERIENCE

N
Winch wrote for Carolina News in her
capstone class.
P . 4
news world, from finding a unique, relevant story

to speaking with the proper sources and getting
them to return your calls before deadline.”

Advertising and public relations seniors write and
create campaigns for their capstone experiences.

Justin Bajan, a 2005 alumnus who is a senior
copywriter for the Martin Agency in Richmond,
Va., believes what students learn in the class is not
enough. “You need to sell yourself and learn it’s
about the idea,” he said. Bajan took his capstone
experience further by stepping outside the class
and into internships that helped lead him where he
is today.

2006 public relations graduate David Stringer
believes what he was taught in class helped him
spread the word about his business, SceneSC,
which focuses on the local music scene. He took
his major in his own hands by figuring out what he
really wanted to do. “That last campaigns class for
me was everything I wanted. It showed me what I
was looking for in a career, and the parts of public
relations I was less interested in,” said Stringer.

Visual communications seniors create their
tangible and digital portfolios during the final se-
mester. Lizzie Erickson, a 2007 alumna, knew her
challenge was to be ready to compete with other
visual communication majors after graduation. “It’s
a competitive field, and you can tell straight away
who will be successful and who might struggle
based on how they were doing in the capstone
class. It was a huge eye-opener,” Erickson said.

She balanced a heavy workload when she was a
graphic designer for Vantage Deluxe World Travel
in Boston. “You have to be ready for anything they
throw at you, and the capstone class definitely
helped me understand that kind of rigorous work-
load,” said Erickson.

Five majors, five capstones and five alumni experi-
ences. Each is a success story that may not have
been possible without the capstone classes.

STORY: Geena Mongole
DESIGN: Emily Greenwell



Paving the way

Since

Story: Joy Gannaway // Design: Emily Greenwell // Photo: Sarah Pettus

rom students gathering by televisions to wait for their satellite

classes, to online schoolwork at coffee shops, the School of Li-

brary and Information Science’s distributive learning program
has led technology-based education in South Carolina and around
the world since the early 1980s.

SLIS was the first library science master’s program to have class on a
live video feed and has now structured the program to take advan-
tage of technological advances to enable remote students to join the
classroom in “real time,” said SLIS Director Dr. Samantha Hast-
ings. The new live classroom technology gives students the option
to do their work on campus, at another South Carolina university
or in their pajamas.

MLIS student Sarah Pettus said, “I appreciate the opportunity to
have the on-campus social life and a job at the USC Law Library
during the day, while also going to graduate school for my dream
job at night.” Having a flexible schedule and the on-campus option
has given Pettus the best of both worlds. She volunteers at Midtown
Fellowship Church twice a week and also helps with international
student clubs and activities on a daily basis.

the

Others, though, prefer attending their classes online.

The key to success with online schooling, Dr. Hastings said, “is
fearless, creative and interactive staff. They really are inventive with
this program and enjoy every minute.” She said students have told
her their classes are actually more interactive than when they were
sitting in the classroom during their undergraduate years.

Dr. Hastings explained a few more of the program’s benefits. “Being
available to full-time workers has allowed the program to stretch
across the country and to students in Japan, Ghana and elsewhere
around the world,” she said.

With more than 2,500 graduates, the SLIS program has kept

up with the trends and has “trained most of the librarians in the
Southeast,” she said. Connecting with students is a challenge for
the future of online education. Attracting and creating new ways to
keep them involved and interested in their coursework is a chal-
lenge online that SLIS continuously must address.

i u
j Pettus hard at work as she
organizes new books in the
P USC Law Library.



fter 16 years of inspiring

students in the School of

Library and Information

Science, developing innova-

tive and engaging curricula
and endless amounts of storytelling, Dr.
Patricia Feehan, an associate professor in
SLIS, has begun her three-year transition
into retirement in 2016.

“Somebody interviewed me a few years
ago and talked about retirement, and

I broke into tears. I couldn’t face it. I
couldn’t even talk about it without cry-
ing,” said Dr. Fechan. She believed SLIS
faculty and her students would have to
pack up her office and carry her out the
door, forcing her to retire.

She was on sabbatical in fall 2013
semester, and acquired a sense of what
retirement will feel like. Her sabbatical
freed time to focus on writing Manag-
ing Children Services in Public Libraries,
her book that highlights her experiences
working and teaching in children ser-
vices for 45 years, and Serving Grand-
Jfamilies in Libraries: A Handbook and
Programming Guide, a book she wrote

with Sarah Gough, a 2011 SLIS gradu-

STORY: MADELEINE TROTT
DESIGN: SARAH SNEDECOR

ate, and Denise R. Lyons, a 2004 gradu-
ate, that will be published in December.
She hopes in retirement to continue
doing similar work.

Simply because Dr. Feehan will be
retired does not mean she will cease her
involvement with public libraries. In
fact, she said that is not an option.

“My job is my life because it’s a profes-
sion, not a job,” said Dr. Fechan.

She began her career in the fourth grade
when she was her elementary school’s
first library assistant. When she was a
freshman in high school, she was the
southwest Michigan secretary of the Stu-
dent Library Assistants. She has always
and always will work in libraries.

“I've been a library person since I was 9
years old. I guess that’s my niche in the
universe,” she said.

Dr. Feehan will stay involved with youth
services through storytelling and pup-
petry, and will teach online classes, train
young professionals and librarians and
offer advice to professionals in local and
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state libraries. All of her commitments
will be scaled back compared to being a
full-time professor. Most important, she
will keep track of her students who are
now working in libraries.

“She has never refused a call or ignored
an email, no matter how busy she might
be, and she replies in no time,” said
Mary Jo Giudice, director of the Denver
Public Library and a 2003 SLIS gradu-
ate. “T always feel like I have a sounding

board and a mentor whenever I need
her.”

Many of Dr. Feehan’s former students
consider her to be their mentor and

use materials from her classes in their
work places. Dr. Feehan’s teaching areas

Dr. Pat Feehan brings her puppet friends to life through storytelling in libraries and her classes.

include management of libraries, chil-
dren’s and young adult materials, public
libraries, public library services to youth
literacy and storytelling. She inspires
students in all areas, but her classes in
youth services stand out.

“Recently, I rediscovered my ‘Program-
ming with Pat’ three-inch binder from
1998. Fifteen years later, it still contains
the essentials of programming, such

as preparations, internal and external
publicity and the power of a thank-you
note,” said Christy Estrovitz, early child-
hood coordinator for the San Francisco
Public Library and a 1998 graduate. She
considers Dr. Fechan to be her “fairy
godmother of youth services,” and said
her approach is “timeless.”

n

Although Dr. Feehan enjoys her job, re-
tirement will allow her to complete the
projects she has never had time for while
teaching. She enjoys crafting, painting,
quilting and being creative.

Dr. Feehan has been inviting students
into her world of libraries, storytelling
and puppetry for years. Retirement will
not stop her. The books, stories and
people that make up the profession Dr.
Feehan adores will continue to be a part
of her life even when the job is not.



OUTSTANDING SENIORS: Y : CHRISTINA
P e 2w GALARDI

= 5 Public Relations, May 2012
* Outstanding Public Relations
;" Senior
Galardi is a graduate student at the “other Carolina” where
she is pursuing a master’s degree in public health with a focus
in health behavior, after teaching English to Korean school

children for a year. ‘
JESSICA PETERS

Big things come to those who N ‘l GOODFELLOW
graduate from the College of )

/ Mass Communications and y Public Relations, May 2008
Information Studies. Based . / | Outstanding Public Relations
i Senior

on their exceptional work

as students, the following Goodfellow graduated from the University of South Carolina

alumni received awards and School of Law in 2011. She is an attorney at Nelson Mullins
honors when they were seniors. Riley & Scarborough in Columbia, S.C. ‘

Today, they are using their degrees
I in a variety of ways in a variety of

places. This is where they are now.

STORY: LAUREN KERNS - CHANTELLE
DESIGN: SARAH SNEDECOR 0 LYTLE
“”"‘ Public Relations, May 2010

f# Outstanding Public Relations
Senior

Lytle graduated from law school at Elon University in May
2013. She is an attorney at Nelson Mullins Riley &
Scarborough in Columbia, S.C. ‘

THOMAS JONTE

Master of Library and
Information Science, May 2013

The William M. Trafton il

— Outstanding Student Award
‘ for Leadership

After a hectic and tedious job search, Jonte is now in Volusia
County, Fla., where he is a children’s librarian at Port

Regional Library. ‘




CASEY ENGEL
!: LIBBY KRAH ‘ f Advertising, May 2011

Public Relations, May 2008 . Outstanding Advertising

| Outstanding Public Relations Senior
Senior

Engle is the production designer for Havas Discovery in
Baltimore. He designs email communications for PlayStation

Krah works at the Pittsburgh office of Ketchum, a public N I [ ‘

relations agency. She works with various food and agriculture
clients, as well as brand marketing. ‘

i ANGELA PADGETT

Broadcast Journalism,
May 2012

Outstanding Electronic
Journalism Senior

Padgett is the assistant director of athletic communications

for video production at Elon University. ‘

CHRIS COX

3 Print Journalism, May 2011
a George Buchanan Award

-

Cox is a sports reporter at 7he Island Packet and The
Beaufort Gazette, McClatchy Co. newspapers.

KELSIE WEEKS

Broadcast Journalism,
December 2010

Outstanding Broadcast
Journalism Senior

After graduation, Weeks worked at WIS, the NBC affiliate
in Columbia. After two years she decided to return to
her home state, where she is now a producer at WPTV in

West Palm Beach, Fla. ‘




In both the
School of Library

and Information
Science and the

School of

Journalism

and Mass

Communications

students are strongly encouraged to have itern-
ships to further their learning experience outside
of the classroom. Whether working in a hall of
records or with people worthy of a hall of fame,
these two interns took the next steps in finding
lifelong careers.

Tyler Sutton enjoys the view from the Natchez Trace Parkway, a
444-mile road that runs from Natchez, Miss., to Nashville, Tenn.

Story: Allie Papajohn
Design: Lindsey Meade

A SUMMER OF STARS

On his third night in Nashville,
Tenn., Tyler Sutton was rockin’ out
to country music’s hottest stars at
the 42nd Annual Country Music As-
sociation Music Festival. It wasnt an
event he had planned to attend, nor
was it an event he paid to attend.

Instead, Sutton was on the job dur-
ing his first week of an internship of
a lifetime.

“I was like a little kid the whole
week, while trying to be professional
and do my job,” Sutton said.

Sutton, a senior public relations
student in the School of Journalism
and Mass Communications, spent
his summer interning at Triple 7
Public Relations, a communications
company based in Los Angeles and
Nashville. Sutton heard about the
internship through a friend who
worked as a remote intern for the
company and, after a Skype inter-
view, landed the position. He started
his first week of the summer intern-
ship off with a bang at the CMA
Fest, snapping photographs for Triple
7’s Twitter and Instagram accounts
and helping video and news crews set
up shots.

“That was my favorite part of the
summer,” Sutton said.

After his star-studded week, Sutton
fell into a routine. Each morning, he
kept track of the company’s clients by
pulling headlines and articles from
recent news sources. He then focused
on writing pitches, which entailed
emailing blogs, magazines and media
about potential interview possibili-
ties for Triple 7 clients. After weeks
of unsuccessful attempts, Sutton
nailed a pitch. Although many of his
pitches received no response, Sutton
never lost hope.

“If youre getting shot down and still
enjoy what you're doing, you know
that you're in the right place.”

Sutton worked behind the scenes
for several well-known clients. His
main focus was Brandon McMil-
lan, an animal expert and host of
CBS’s Lucky Dog. Sutton created the
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television star’s Twitter and Facebook
accounts, which McMillan still uses.
Sutton also wrote pitches for a con-
testant on the hit cooking show Mas-
terChef and helped conduct several
radio tours for the show’s eliminated
contestants.

Through pitch writing and social
media, Sutton gained incredible pub-
lic relations experience in Nashville.
However, the most promising and
life-changing thing he gained can be

summed up in one word: validation.

“Because of the people at Triple 7, I
know that PR is what I want to do.
They gave me validation.”

Sutton was impressed by the hands-
on approach that Triple 7 Public
Relations takes with its interns. The
company helped Sutton network
with other professionals and make
connections, and taught him impor-
tant lessons in the world of public
relations.

“One piece of advice they gave me
was ‘fake it ‘til you make it,” Sutton
said. “If someone comes to you with
an issue, don’t say you don't know.
Say, ‘Hey, I'll find out.” Be proactive.
Go and find stuff out if you don’t

know it.”

Sutton also learned how to be
productive and to balance several
projects at once.

“In PR, you get pulled in so many
different directions, youre juggling so
many different clients, and I learned
how to be proficient in that.”

Although Sutton is unsure about his
future plans, his experience at Triple
7 gave him serious insight into the
entertainment industry as well as a
love for the city he worked in.

“If an opportunity presented itself in
Nashville, that could be a possibility,”
he said. “I would like to go back.”

The answer may be obvious: Would
Sutton do it all over again?

“Oh, in a heartbeat,” he said.



RECORDING HISTORY

We all make lists. Maybe they
consist of formulas for an algebra
test or of items to purchase at the
grocery store. The most effective
way to keep track of things is by
writing them down. The concept is
fairly simple.

But what if it were your job to keep
track of historical lists and records
from a diocese that dates back to
18202

Molly Inabinett, a second-year
graduate student in the School

of Library and Information Sci-
ence, has the task of tracking such
records. She is an intern for the
Catholic Diocese of Charleston in
the Office of Archives and Records
Management.

“I have been processing two large
archival collections so that the ma-
terials will be accessible and avail-
able for researchers,” she said.

‘The Catholic Diocese of Charleston
began to compile its archives in
1960, 150 years after its founding.
Today, Inabinett helps keep those
records and memories alive for
those who desire to take a peek into
the past.

When Inabinett began working

for the diocese, she was asked to
process and create a finding aid for
a photograph collection. A finding
aid, according to Inabinett, is “a
document that contains informa-
tion about the content of a collec-
tion.” These aids allow researchers to
decide whether certain materials are
useful and relevant to their research.
Using these aids saves the researcher
time he or she might spend brows-
ing through physical documents.
Recently, Inabinett has focused on
creating another finding aid at the
diocese for the papers of an active
statewide Catholic organization.

Inabinett landed the internship after
searching through the SLIS jobs
listserv, which is a resource students
use to find jobs and internships

at both the undergraduate and
graduate levels. She interned with
the diocese in the fall of 2012 and
returned in August 2013. She is
finishing her experience in the fall
2013 semester.

To understand the context of the
collections she manages, Inabinett
must conduct historical research
and investigate events from the past.
Classes from her undergraduate
career at the College of Charleston,
where she earned a degree in his-
toric preservation and community
planning, prepared her for the task

of processing the collections.

“My Introduction to Archival and
Records Studies class was influential
in helping me remember to keep
future researchers and users in mind
when making appraisal and process-
ing decisions,” Inabinett said.

The reverse has also happened.
Inabinett’s experience at the diocese
has helped her better understand

concepts she learns in graduate

classes at SLIS.

“There is a wide universe of unique
acronyms and terminology in the
library and information science
field, and it can be a bit confusing,”
Inabinett said. “Learning about a
topic in class one day and applying
it the next day at my internship has
been great.”
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Molly Inabinett spends the majority of her time in the archives
vault, where the historic collections from the diocese are housed.



The Doctors McKeever

New Face, Familiar Name:
r. Robert McKeever officially joined the faculty of
the School of Journalism and Mass Communica-

D tions in the fall 2013 semester, but his name was

familiar to his new colleagues and students. Dr. Brooke
McKeever, who has taught in the public relations sequence
for two years, is his wife. While the McKeevers share similar
educational backgrounds and careers, differences in work
experience and research approaches make them complemen-
tary counterparts for each other in both their professional
and personal lives.

Dr. Robert knew he wanted to be a professor and went
straight through his undergraduate education to graduate
school and eventually his doctoral program. Dr. Brooke, on
the other hand, worked in the public relations and market-
ing industry before beginning work on her doctorate.

She worked at St. Jude Children’s Research Hospital, the
Bedford Stem Cell Research Foundation and the Chicago
International Film Festival, all of which her husband credits
as sources of her broader professional range. “She can do
more varied things,” said Dr. Robert when assessing their
respective careers in public relations.
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The couple met during their doctoral studies at the Universi-
ty of North Carolina, Chapel Hill. She earned her doctorate
and joined the SJMC faculty one year before he earned his.
After his wife began working at USC, “it sealed the deal” for
Dr. Robert to look for a position at the university as well, he
said. He had a one-year research associate position in USC’s
Arnold School of Public Health before he accepted the fac-
ulty position at STMC.

“We were ready to roll with whatever happened and just
figured we would make it work,” said Dr. Brooke, “but in
the end, we were very fortunate to both get tenure-track jobs
here.”

They share an interest in health communication and advo-
cacy issues but differ in their research approaches. While
Dr. Brooke focuses on researching theories and writing, Dr.
Robert works more easily with statistics and data analysis.

“We understand when the other gets excited about a class or

a new project or when we have to work long hours to meet a
deadline,” Dr. Brooke said.

While the couple often shares ideas and advice, and both
teach in the public relations sequence, the McKeevers teach
very different classes. Dr. Robert teaches first-year students
and Dr. Brooke teaches seniors and graduate students. “It’s
helpful to have someone who knows what you do and can
listen and understand, even if we're not always seeking or
asking advice of one another,” she said.

After a few years of shared educational and professional
accomplishments, probably their proudest and most joyful
milestone came this year: the birth of their baby girl. Their
daughter, Isla, has kept the McKeevers even busier than be-
fore. “She’s probably made us better at multi-tasking because
we have a lot to juggle — like all parents,” said Dr. Brooke.

The couple also has a new research idea that they would not
have come up with if it weren’t for their baby. Dr. Brooke
said it is a health communication research project that is
meant to help new mothers and their babies.

She also said if the project is a success, they will be giving all
the credit to Isla.

Story: Emma Swanson

: Stephanie Purvis

Photos: McKeever Family



Beyond the Classroom

hat do you remember about
\; \/ your long nights in 7he Daily

Gamecock newsroom? Did
you host a radio show for WUSC? Did
you design pages for Garnet & Black?
Were you a producer for SGTV? Even if
you didn’t participate directly in student
media, they affected you when you were
a student at the University of South
Carolina.

As College of Mass Communications
and Information Studies alumni, you
may be happy to learn that our student
media organizations are still winning
awards and still informing and entertain-
ing students, faculty and the community.

The Princeton Review listed The Daily
Gamecock as the 10th best collegiate
newspaper in 2013. 7he Daily Gamecock
also won two Pacemaker awards at the
2013 Associated Collegiate Press Confer-
ence for its work in advertising and mul-
timedia, and its mobile app has the third
highest number of downloads in the
country for collegiate newspapers as well.
WUSC was named a MTVU Top 25 col-
legiate radio station in 2013. SGTV won
first and second place for multimedia
stories at the 2012 South Carolina Press
Association Awards.

USC Director of Student Media Scott
Lindenberg says, “Student media organi-
zations allow students to test drive their
majors before they begin their advanced
classes.”

Lindenberg earned his master’s degree
in mass communications from USC in
2001 and returned to the university as

the director of student media in 2003.
Though the student media are student-
run, Lindenberg serves as the general
manager for all of them.

“All student media are editorially inde-
pendent. I work with them on focusing
on the bigger picture,” said Lindenberg.

While student media continue to influ-
ence students’ collegiate experiences,
they also affect their careers by providing
them with real-world experience before
they graduate.

“If you're serious about a career in media,
student media is by far the best resume
builder and learning experience you can
have,” said alumna Jordan Osborne.

Osborne is a 2013 graduate of the School
of Journalism and Mass Communica-
tions and past editor-in-chief of Garnet
& Black. She is now an assistant strategist
at OMD Media Direction in New York
City.

By providing hands-on experience,
student media teach students how the
journalism fields work outside of the
classroom.

Annie Drowne, current editor-in-chief of
Garnet & Black, is a senior visual com-
munications student in the J-school. She
has also worked at 7he Daily Gamecock
and interned at Vogue.

“Working at Garnet & Black put work-
ing at a magazine more into perspective,”’
said Drowne. “I now know how much
work it takes.”
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As editor-in-chief, Drowne oversees and
approves all aspects of Garnet & Blackss
publication process. She hires her staff,
edits the material and approves all final
layout decisions.

Student media also allow students to
network with their peers. The organiza-
tions are open to students of all ages and
majors, allowing them to meet a variety
of other students who they might not
have met otherwise. They can learn from
their peers who might be older or more
experienced.

“We're here to not only make videos,

but also to teach students how to make
videos,” said SGTV station manager Paul
Critzman.

Critzman, a senior broadcast journal-
ism student, has worked with SGTV
since his freshman year. He emphasized
SGTV’s goal to teach students the dif-
ferent aspects of television by requiring
all staff to take SGTV’s training. This
teaches them skills that they don't usually
learn until their upper-level classes in the

J-school.

[ .

The classes are important, but what you
do is what the employers are really look-
ing for when you come in to interview,”

Lindenberg said.

“Our students have been fortunate to
receive regular statewide, regional and
national recognition for their work. This
helps them see how their work stacks up
against their peers and inspires them to
take their work to the next level.”

Story: Jenna Bernstein

Design: Sarah Freese

COMMUNITY
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Story and design: Emily Greenwell

The computer labs were empty, the lights were finally off, and
the participants went home to sleep after the 24-hour pro bono
design blitz known as CreateAthon ended. Students, faculty
and community mentors worked from 1 p.m. Oct. 26 to 1
p-m. Oct. 27, in the Coliseum computer labs to create new
marketing and communication materials for six local
nonprofits.

Started by Riggs Partners of West Columbia in 1998 as a way
to provide creative services for nonprofits, the idea has become
a national movement among advertising and creative profes-
sionals. Now CreateAthons are spreading to college campuses
across the nation; this was the first year the School of Journal-
ism and Mass Communications held one.

CreateAthon at USC was a long time in the making. Students
did not just show up and take part in the overnight blitz. J-
school Associate Professor Karen Mallia led a class in creative
leadership skills, which was responsible for all of the initial
work for the event. The class created the logo and advertise-
ments, recruited students for the blitz, served as team leaders
and worked with the nonprofits before the event. Instructor
Scott Farrand helped in bringing the event to USC and pro-

moting and organizing the event.

Fourth-year media arts student Will Fortanbary signed up for
Mallias class to learn creative leadership theories, but instead
had a hands-on experience leading creative people through this
24-hour event.

He predicted the hardest part of CreateAthon would be “trying
to organize a whole lot of students who all think they have a
creative way of doing something. That is what creative people
do. We try to see a new way of doing something and more
often than not, we try to make our creative way happen.”

As soon as the event began all the teams went to their respec-
tive brainstorming rooms. It was immediate immersion into
teamwork. Lori Lawrence, a senior visual communications
student said, “It was fun to see people go from being strangers
to really close in a span of 24 hours. The creative process can
really bring people together and CreateAthon was a cool way to
interact with my peers outside of the classroom. The best part
of the event was learning new ideas and techniques from people
on the team.”

COMMUNITY

Every team had its own way of staying motivated, staying
creative and staying awake. Lindsey Deeley, a senior public
relations major, said her team was known as the fun team. The
most memorable experience for her was when her team was
blaring Miley Cyrus’s “We Can’t Stop” at 4 a.m. like it was 4
p-m. Deeley said she learned “you can’t be scared to get a little
crazy and let loose in order to get creative.”

Whether or not Fortanbary was right about creative people
having their own way to do something, the participants united
as teams to create materials way above the expectations of their
clients and, after 24 hours, each team had about half an hour to
present the products to the clients. Helen Hill Media Educa-
tion Center’s representative Sherard Duval said, “They greatly
exceeded my expectations and in fact made me very emotional.
I was completely overwhelmed by the hard work and attention
to detail.”

The J-school hopes that the event continues to grow so that
more people have the opportunity to participate. The students
walked away with much more than just experience in commu-
nication and design. They left knowing that those skills are a
great way to give back to the community.

-l“)fl g

Ely of Tutor Eau Claire and her s‘band, Hap Ely, smile as she

>> Trfey
examines the new logo.

- Tracey Ely, Director of Tutor Eau Claire

If you are interested in learning more about how to get involved in the next CreateAthon contact Professor Karen Mallia at kmallia@mailbox.sc.edu
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CMCIS Graduates

Pay it Forward

COllege of Mass Communications and
Information Studies alumni are making
their marks on their communities long
after they graduate from the University
of South Carolina. Melanie Huggins, Lee
Bussell, Darci Strickland and Rick Henry
have been paying it forward in Columbia;
they are just a few examples of the thou-
sands who seck to improve the communi-
ties in which they live and work.

Huggins has been making strides in the
Midlands community since being ap-
pointed director of the Richland Library
in 2009. She earned her master’s degree
from the School of Library and Informa-
tion Science in 1995.

She has been successful in bringing
creative innovation to the library system.
She played a key role in winning a ballot
referendum to secure more than $59 mil-
lion in funding to support the Richland
Library expansion. She also established
Amnesty Week, where customers can easily
pay fines, return overdue books or donate

used books.

Huggins earned the 2013 Executive
Excellence award from the South Carolina
chapter of the Public Relations Society of
America for her work.

“Columbia has some really talented peo-
ple living here. It’s a small enough town to

I

Melanie Huggins,
Executive Director of Richland Library

Lee Bussell, CEO of Chernoff Newman LL.C

make a difference in and large enough to
provide you with the resources you need
to do anything you want,” she said.

Lee Bussell graduated in 1982 as an adver-
tising and public relations major. While
in college, Bussell worked as the press
secretary for Brantley Harvey’s campaign
for lieutenant governor.

Bussell said, “I owe much of where I am
today to the foundation provided by the uni-
versity and relationships that were created.”

He is now CEQO of Chernoff Newman,
LLC. He chaired the School of Journalism
and Mass Communications Partnership
Board and received the Distinguished Alum-
nus and Alumni Service Award. He served
on the university board of trustees, was
president of the USC Alumni Association
and chair of the Alumni Center project.

Bussell added, “I have had a strong inter-
est in helping to guide the university in
increasing its impact, quality of students
and global reputation.”

Darci Strickland graduated in 1997 from
SJMC with a major in broadcast journal-
ism. After graduation, she held many jobs
at WLTX-TV. By 2002, she secured the

Darci Strickland, WLTX-TV
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Rick Henry, WIS-TV

co-anchor position for News 19’s evening
show. Today, Strickland can be seen daily
on her news show, Friends @ 5.

Strickland is an Emmy Award winner who
received USC’s 2005 Young Alumna of
the Year award. She has also won several
South Carolina Broadcasters Association
awards. She is a role model for the com-
munity, serving as a guardian ad litem to

help abused children find safe homes.

Rick Henry is another Emmy Award
winner who earned a degree in broadcast
journalism from the J-school. Henry has
spent his entire career in broadcasting and
has covered the 1996 Summer Olympics,
the Masters, the World Series and the
Super Bowl. He has earned numerous in-
dustry awards and was named Sportscaster
of the Year in 1999 by the South Carolina

Broadcasters Association.

Henry noted, “T've always had a strong
work ethic because of my advisors and
teachers at USC.”

Henry grew up in a segregated commu-
nity and serves as a role model to under-
privileged children. His message is that
anything is possible and he encourages
children to dream big. Henry was named
“Man of the Year” by the Boys and Girls
Clubs of the Midlands and Florence.

Huggins, Strickland and Henry all seem
to agree with Bussell’s philosophy. “We all
need to understand the importance of giv-
ing back and supporting our college and
university. As graduates it’s our reputation
and the reputation of future graduates
that determines the university’s future.”

Story and design: David Gaizler



Connections
Lifetime

Story: Mario Cuadros
Design: Liz Bailey
s the saying goes, “It’s not
what you knows; it's whom
you know.” As jobs in the
communications industry
become scarce, networking has become
essential. College graduates must com-
pete with seasoned professionals who
have strong networks.

“Networking is important, especially
with today’s job market,” said Georgia
Coleman, the Community Outreach
Manager at Richland Library and a
2007 graduate of the master of library
and information science program.
“Making connections with others in
your field can enhance your work expe-
riences and lead to new opportunities.”

I¢’s certainly possible to find a job
without knowing someone who can
help, and it’s certainly not out of
the ordinary to do so. However,
knowing the right people who can
assist you in certain circumstances
makes it that much easier to get
your foot in the door and separates you
from the rest of the pack.

Jeff Stensland, the news and inter-
nal communications director at the
University of South Carolina, earned
his Master of Mass Communication
degree from the School of Journalism
and Mass Communications in 2000.

He acknowledged that his
interactions with people in the
industry as a young professional
allowed him to reach the posi-
tion he is in today.

“T was fortunate to have worked
as a reporter at 7he State news-
paper, a job that allowed me to
meet people from business, edu-
cation, politics and government,” he
said. “Those interactions were essential
in establishing a reputation.”

As important as networking is for
established professionals, it’s more im-
portant for recent graduates. “Alphabet
soup” organizations such as LISSA,
NPPA, PRSSA and IABC give recent
graduates and current students an early
opportunity to build their networks.

C There’s really no downside to
networking, so why not try it?

Daniel Sfétn, middle, at newoing event for the USTA.

communications graduate, reiterated
the importance of social media, espe-
cially LinkedIn.

“LinkedIn is definitely more of a
household name, and anyone looking
to get a job with any creative aspect
needs to think about how they're dis-
playing their work online,” he said.

An added value of social media is the

ability to customize a network by fol-
lowing people in the industry.
Networking, either in person or
through social media, isn't ef-

-Georgia Coleman ) ) fective if you're doing it because

Stensland believes these are good places
to start, but added “even established
professionals need to keep at it.”

The facility of building a network has
increased with social media outlets
such as LinkedIn. This has made it pos-
sible for people to grow their networks
in new ways, which includes con-
necting with people from the same

h industry who live thousands of miles
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" “Networking has always been impor-
tant, and social media has made some
aspects easier,” Stensland said. “There
are more opportunities to get your
name in front of people. Having a
nice, professional LinkedIn presence
is expected these days and potential
employers do look.”

Daniel Stetson, marketing manager at

[ 5o s o - | **% the United States Tennis Association

m e in South Carolina and a 2008 visual
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people say it’s important. Know
why you're networking and decide with
whom you want to network.

“Mingling at a networking event with
a couple free drink tickets is rarely
going to get the job done,” said Stet-
son. “Make connections and network
yourself by volunteering for something
you're passionate about, in a role that

shows off your skills.”

Networking won't be the deciding fac-
tor in getting a job, but it does make it
easier. It allows you to take advantage
of opportunities in competitive job
markets by connecting you with people
who can help.

“Im sure it’s possible to find a job
without first having networked with
people in the field, but I bet it’s not
easy,” said Coleman. “There’s really no
downside to networking, so why not
try it?”
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or all School of Journalism and
Mass Communications stu-
dents, the media law and ethics
course is known as one of the
toughest, perhaps because
many sections are taught by one of the
most intimidating professors, Jay Bender.

Rumors of Bender’s pop quizzes, difficult
grading scale and “I survived Jay Bender’s
Media Law class” coffee mugs swirl
around the Coliseum at the start of every
school year.

His Socratic method of teaching is guar-
anteed to keep everyone on their toes all
semester long. He arrives donning a sports
coat, circular tortoiseshell glasses and a
colorfully patterned bow tie, carrying
nothing but an Expo marker, Communica-
tions Law and his unavoidable questions.

Despite his reputation, Bender is also
widely known by his former students as
an extremely challenging, yet informa-
tive teacher. “He pushes you so hard
that working your hardest is your only
option,” said Catherine Combs, a junior
broadcast major.

“Walking into his class, I never knew how
class that day would go, but I have never
left a classroom having learned as much as
I did in there,” said Chad Beddingfield, a
senior public relations student.

Bender, who graduated from USC’s

J-school in 1970 and School of Law in
1975, said his biggest inspiration and
role model was his Media Law and Ethics

professor, Reid Montgomery. Montgom-
ery is the reason Bender decided to join
the USC faculty full-time in 2006 after
teaching as an adjunct professor for 20
years. In a nice turn of fate, Bender is also
the first recipient of the Reid H. Mont-
gomery Freedom of Information Chair. “I
was interested in limiting my law practice
and enjoyed my time teaching here. I also
wanted to create a joint degree program
with the School of Law and the School of
Journalism and Mass Communications,”
he said. That program now exists, allow-
ing students to receive both a J.D. and an
MMC degree in four years of graduate

work.

Bender’s fond memories of college include
being an assistant athletic trainer and
watching from the sidelines as USC beat
UNC at Chapel Hill and Clemson at
Death Valley. He also remembers partici-
pating in the Civil Rights March and in
the anti-Vietnam War movement.

As a teacher, Bender describes his most
memorable moments as a kaleidoscope

of his students growing and developing
into professionals. The most significant
achievement in his teaching career is help-
ing his students understand law and the
Constitution.
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~ Jay Bender and his twin
brother, Ray, in the
Army in 1963.

“At first I found it discouraging that

I couldn’t influence every one of my
students,” said Bender, “but having my
students understand the practical connec-
tion of law in real-world scenarios is the
greatest accomplishment.”

Bender has written two books on South
Carolina media law and was influential in
the passage of amendments to the state’s
Freedom of Information Act. He also used
to competitively race vintage motorcycles,

has completed several marathons and
climbed Mt. Rainier.

He may not affect every student he teach-
es, but it is evident he has left a mark on
most of his students, just as his professor,
Reid Montgomery, did on him. He also
proves to be much less terrifying behind
the bow tie, and even more impressive.

“Bender’s class forever altered my college
experience. It was the best class I have ever
taken, reaffirmed my decision to go to

law school and even inspired me to take
Honors Constitutional Law,” said Kristin
Hendrickson, a junior public relations
major.
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r. Dick Kawooya didn’t

always want to teach. He

wanted to be a medical

doctor. When he was in

high school in Uganda, the
proverbial light bulb went off and he knew
his would be a different path.

While an undergraduate student at Mak-
erere University in Uganda, Dr. Kawooya
read an article in the Journal of American
Society for Information Science about Dr.
Wallace Koehler’s research on the per-
manence of the Internet. Intrigued, Dr.
Kawooya emailed Dr. Koehler and they
maintained their correspondence until Dr.
Kawooya graduated in 2000. Dr. Koehler
offered him the opportunity to come
to the United States to earn his mas-
ter’s degree at Valdosta State Univer-
sity, and Dr. Kawooya gladly accepted
and moved across the world.

He finished his degree in 2002, and
went to the University of Tennes-

see, where he earned his doctorate in
communication and information sci-
ence in 2010. As a doctoral teaching
associate, he had a turning point, and
realized he wanted to teach.

“I met students on a daily basis,” said
Dr. Kawooya. “I would see them go
through the programs and move on
with their lives. When they came back
and told me all of the good things that
my teaching had given them, that was
life-changing.”

Dr. Kawooya first taught at the Uni-
versity of Wisconsin-Milwaukee and
is now an assistant professor in USC’s
School of Library and Information
Science.

“After living in Georgia and Tennes-
see, moving to South Carolina from
Wisconsin was like coming home to
me,” said Dr. Kawooya.

Dr. Kawooya at the “Door of No Return’
Slaves at Goreé Island in Dakar, Senegal where he was attend-
ing the Open AIR workshop.

Dr. Kawooya’s main research is about intel-
lectual property and its role on interac-
tions and exchanges in Africa. Intellectual
property consists of copyright, patent and
trademark laws, all subjects that SLIS stu-
dents must learn.

“It is unusual for a class to go by without
the topics of legal policies coming up in
discussion,” said Dr. Kawooya.

Because students learn about these laws in
other classes, he can incorporate his intel-
lectual property research into the classroom
by giving his students real-life examples of
how legal polices are administered in other
countries.

” of the House of
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“Research and teaching tend to feed off of
each other,” said Dr. Kawooya. “I think

it helps students to know that they are
actively a part of research.”

Dr. Kawooya met Dr. Kendra Albright,
now a SLIS associate professor, long before
he joined the faculty here. When he was
still in Wisconsin, they worked together on
HIV/AIDS research projects in Uganda.

“Our research looked at how organizations
involved in HIV/AIDS share informa-
tion among themselves and also with the
general public,” said Dr. Kawooya. “So our
question was, ‘How is that information
filtered to the public and to the media?””

Drs. Kawooya and Albright are still
working together on this research and
plan to travel to Uganda in 2014 to col-
lect more information.

Though research is a big part of his life,
Dr. Kawooya is still very passionate
about teaching and interacting with his
students. Being an international faculty
member, he has a unique opportunity to
share his experiences about his culture.
He also learns about the United States
from his students.

“Talking to them has given me a different
perspective of this country and has been
an excellent way to learn about American
culture and its people,” he said.

Dr. Kawooya’s research accomplish-
ments have contributed to his success as
a professor: “Research helps you keep up
with what else is going on in the field. It
is very important that you are active on
both fronts.”

Story: Jenna Bernstein
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Robson walk away from her pharmaceutical sales career? For

her dream — her dream to restart the family farm. Robson
thought she knew what her communications degree would prepare
her for, but soon realized she could dig even more into the skills she
learned in college.

S he had talent, success and salary. So why did alumna Rose

Growing up, Robson spent her days running through the woods on
her family farm, gardening with cousins and winning horse jump-
ing competitions on the weekends. But when she chose to make the
University of South Carolina her home in 2005, Robson rebelled and
left the 77-year-old Wrightstown, N.]., farm with no plan to return.

The farm was steeped in history, and kept drawing her back, though.
In 1932, Robson’s great-great-grandfather had a dairy farm. When
her grandfather was baling hay on a hot summer day in 1964,
Robson said, “a conveyer belt sparked and manifested into a fire that
burned down the barn.” She added, “Luckily no cows were hurt, but
they were in a pickle, so they herded the cows down the road and
sold them at an auction.” From that moment on, the family had a
vegetable farm that her father later took over, farming 1,200 acres.

Robson earned her bachelor’s degree with a public relations ma-

jor from the School of Journalism and Mass Communications to
enhance her future career in sales. Landing an internship with the
Capsugal branch of the Fortune 500 company Pfizer, she was finding
her way to a successful sales career when her father and grandfather
passed away in the course of one month during her sophomore year.

“We were numb, so my grandma and mom sold the farm and kept
400 acres for me to one day build a house and have horses.” While
the unexpected was a devastating reality, it did spark the thought of
Robson returning to the farm.
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It was not until her senior capstone course, Public Relations Cam-
paigns, where she worked to promote local farmers, that Robson real-
ized her true love was not sales, but a life on the Robson Farm.

Upon graduation in 2009, Robson was sold on restarting the farm,
but also recognized the sacrifices she would have to make to do so
successfully. She held sales jobs in South Carolina and Chicago before
“finally coming home” in March, 2012. Robson took a pharmaceutical
sales job while also working full-time on the farm. “It was madness,”
Robson said. “We had had no production for six years, and I restarted it.”

With the weight of her family’s reputation on her shoulders, Robson
not only began producing more than 50 kinds of vegetables, 12 types
of flowers and four herbs, but she has also used her degree to adapt to
the changing face of farming. Because of her public relations tactics,
Robson could quit her other full-time job and officially take the leap
from pharm to farm.

Using a customer-friendly philosophy, the Robson Farm has a Face-
book page, Pinterest boards and a blog that allow customers to have a
relationship with their farmer that goes beyond small talk at the mar-
ket. Providing recipes, daily pictures and advice, Robson writes blog
posts such as “The Liberated Radish,” giving new ways to cook with
radishes, and “Getting Egged,” about her farm’s first step toward hav-
ing chickens. Practicing strong public relations is Robson’s competitive
edge that allows her to live her dream in a town with several larger
farms that do not use public relations or social media in a commercial
fashion.

Reflecting on her successful transition, Robson has some advice: “You
should get to what your passion is. It may not be a straight road, but
do what you have to in order to do what you love.”

To learn more about the farm or how Robson is using public relations to make
her dream a reality, go to Robsonfarm.blogspot.com and like the Robson Farm
Facebook page.
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student planning to study abroad may dream of
Awaking up to the Tuscan sun and wandering cobble-
tone streets. For Sam Walters, it’s part of her daily
routine.

Walters, an alumna of the School of Journalism and Mass
Communications, lives her European adventure in Florence,
Italy, working for Euroadventures, a student travel com-
pany. Studying abroad, an appetite for travel and adventure,
and a degree in visual communications opened the door

for her Italian life. Walters participated in Euroadventures’
events when she studied in Barcelona and kept in contact
with travel guides. The network she built at Euroadventures
helped her land a job with the company after graduation in
May 2013.

Walters’ life-changing journey began in her junior year. She
lived outside the city center in a home-stay with a 60-year-old
woman. On Sundays, her host's home was filled with friends
cooking, drinking and playing cards from 10 a.m. to 10 p.m.
Walters said that was the best way to live abroad and allowed
her to completely immerse herself in the culture.

She attended Pompeu Fabra University with locals and
learned to adapt to new people and places. Her courses
taught her about the city’s history and gave meaning to her
surroundings, allowing her to feel more connected to her
temporary home. She observed the history in the different
quarters of the city and found the best way to learn a foreign
place is to get physically lost in the city.

Adventure

“Going abroad junior year was the best decision I ever made,”

said Walters. “Taking myself completely out of my comfort
zone forced me to become independent and confident.” She
said coming back to USC for her senior year allowed her to be
confident in her visual communications craft.

The independence and confidence she gained enabled Wal-
ters to embark upon her next journey, working at Euroad-
ventures in Italy. Her job consists of digital and social media
marketing, maintaining the website and designing graphics
for the website and social media pages. Monday through
Wednesday, she and her team host local events, including
walking tours, pub crawls and group dinners for Ameri-

can students. Thursday and Friday, the company provides
weekend trips, and she travels with the American students to
cities all over Europe.

“Leaving USC as a visual communications student prepared
me for my job immensely,” said Walters. “I left school with
a sense of confidence in my photography and graphic design
work and an eagerness to improve.”

Above: Sam Walters travels Europe with study abroad students,
embraces Italian life at the Colosseum in Rome and explores Italy
with her friend, Kelli Love.

Story: Lauren McCall
: Stephanie Purvis
Photos: Sam Walters

26



2013 SJMC Alumni Awards
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Kent Babb Sally Brown Stephen Brown Jane Pigg Van Kornegay

tories and laughter filled the night as alumni, faculty and friends gathered to celebrate this year’s School of
Journalism and Mass Communications alumni award recipients in October.

The Distinguished Alumni Award goes to alumni who have exceptional success in their careers. Stephen
Brown and Jane Pigg received this year’s honors. Brown graduated in 1995 and is managing director of Cohn &
Wolfe Atlanta. Pigg, a 1974 graduate, is the president and CEO of Pee Dee Broadcasting and publisher of 7he Link in
Cheraw, S.C.

Outstanding Young Alumni Awards applaud the early career accomplishments of those who have graduated within
the last 10 years. Sally Cumbetland Brown and Kent Babb are this year’s recipients. Brown received her MMC degree
in 2005 and is now a global brand manager for Unilever.

Babb, a 2004 graduate, is a sport enterprise writer for 7he Washington Post. He recalled that one of his mentors,
associate professor Ernest Wig-
gins, presented him with a copy
of Best American Sports Writing
1997 to encourage him. He
proudly gave Wiggins a copy
of Best American Sports Writ-
ing 2013, featuring Babb’s own
work, as a token of his appre-
ciation that Wiggins saw a gift
in him and encouraged him to
pursue it.

Story: Shannon Rogers
Design: Lindsey Meade

Award recipients after the ceremony (Sally

Van Kornegay is an alumnus, Brown not pictured).

SJMC associate professor and
the visual communications
sequence head. Kornegay

was honored for chairing the
school’s curriculum committee
for the past several years and his
willingness to design advertise-
ments promoting the school, no
matter how short the deadline.
Excellence in Service is not an
annual award and is given only
when a friend or graduate of
SJMC demonstrates exceptional
service to the school.
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Student-Athlete

hen picturing a college football player, most see an athletic, dedicat-
ed, young man. Tim Frisby, an alumnus of the School of Journalism
and Mass Communications and former Gamecock football player,
was all but one of these when he was a student at the University of
South Carolina.

Frisby tried out for the Gamecock squad at age 39 after serving as a United States
Army Ranger. Turning down scholarships after high school in Pennsylvania was a
decision that stemmed from a need for stability and .

maturity. The plan was to serve his initial three-
year enlistment and then apply to college, but after
meeting his wife and starting a family, that plan
changed.

“T kept taking things three years at a time,” Frisby
says. There came a time Wﬁen my responsibilities
. to my family outweighed my desire to return to
school. However, I refused to let the dream die.”

When his 20-year military career began to wind
down, Frisby applied to two schools: Pennsylvania
State University, which he had been a fan of his en-
tire life, and USC, which became his adopted team
when he was first stationed at Fort Jackson. Carolina soon became the obvious choice.

Frisby’s official

“I chose USC because I loved everything about it: location, academics, athletics, student
diversity and the fact that Lou Holtz was the head football coach.”

Frisby found out there were six available walk-on spots on the football squad for 60 hopeful Frichy was an Army Ranger for 20
players. After days of strenuous practices and tryouts, he became one of the lucky six to earn years.
a spot on the team and began his career as a student athlete.

Only after making the team did Frisby let Coach Holtz know that one of his newest players was 39 years old. Contrary

to what one might believe, he was subject to only minor clowning from his younger teammates, including the nickname
« »
Pops.

“My teammates were the best bunch of guys you would ever want to be around, and I was treated no differently than every-
one else. I was a source of advice and guidance for my teammates. I was a Gamecock, and life was great!”

Frisby’s military service taught him how to plan and use his time effectively, allowing him to craft the appropriate academic
schec{ule for his public relations major and use time off the football field to his advantage.

Frisby credits many of his professors with helping him find success as an older undergraduate student, encouraging him to
reach beyond his boundaries and assisting him in his selection by the American Advertising Federation
as one of the nation’s most promising students. They gave him advice and guidance for balancing his
academic and athletic workIl)oads and were “a fountain of knowledge.”

Since graduation, Frisby has worked in New York, Chicago and Washington, D.C. for major compa-
nies such as Home Depot and Wells Fargo. He said he implemented his public relations skills while
working in human resources with these companies. He moved back to Columbia with his family, where
he is employed with Gold’s Gym.

Frisby provides wise words for current students and student athletes.
“Take advantage of the knowledge and experience that your professors offer. All\i/%n yourselves with stu-

dents who want to succeed. Plan and make effective use of your limited time. Make these the best years §
of your life, because they truly are.” '
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ach year, South Carolina recruits about 10 stellar athletes for its men’s soccer team. Of those players, few are for-
tunate enough to be drafted to professional teams and even fewer of those have the opportunity to later complete
their degrees. Blake Brettschneider made these dreams his reality.

Brettschneider began playing for the Gamecocks in 2007, starting every game of his freshman season. He helped
lead his team to 13 wins in his final season in 2010, the most since 1998.

Breteschneider applied for the journalism program because of his affinity for
writing and exce[l)lent communication skills. “I enjoy working with new people
and having fun doing what I do. I knew that with a degree in communications, I
would give myself a good shot at all of those,” he says.

Being an athlete while taking classes forced him to learn how to stay on top of
his game, both athletically and academically. With the J-school faculty and the
athletic department behind him, he found his niche in Columbia.

Then, during his senior year, Brettschneider got the opportunity he had been
waiting for since he was 4, the chance to play major league soccer with D.C.
United. His decision to delay completing his undergraduate career and become a
rofessional soccer player was not a harc{g one. He knew the opportunity to finish
Eis degree would always be there, but his window to play soccer was very small.

“That feeling of knowing that I would be playing professionally is one that I am not
sure I will ever be able to replicate or experience again. It was so unique...a moment
that I will certainly never forget,” recalls Brettschneider, adding that his decision to
go professional was one that he made and that his parents fully supported.

Brettschneider celebrates during a game
with D.C. United.

Playing for D.C. United, one of the most well known MLS teams, was
surreal at first for him. Soon he realized that it was a full-time occupa-
tion and that he needed to enjoy every minute of it.

“I have learned so much more in just my first three years as a pro than
I thought I ever could. You constantly pick up on new things and find
ways to make yourself better. It can be a very stressful but extremely
fun life to live.”

Three classes shy of his undergraduate degree in public relations, Brett-
schneider returned this fall to finish his last few credits, sticking to his
Elan of graduating at his first ogportunity. Coming back to school has : %o i
cen an awakening experience for him. He says, more than anything, ~ . .. S 2 e - et
returning to school has made him aware that time changes everything. == = = = e e R
& & y & Brettschneider finished his Gamecocks c

areer with 19 goais,
. including eight game winners, and 17 assists.

One factor that has not wavered while he was away ’
is the support Brettschneider receives from his peers
and professors. He says his professors serve as role models, molding him and other students into young
adults.

Brettschneider advises incoming and current student-athletes to enjoy being college students but to also
stay diligent.

“Your time to play and be an athlete is small and always fleeting. Work hard. Be focused and disciplined.
8 This opportunity is one that you earned but demands the most of you to be successful. Make the most of
8 your four years in school.”

Frisby appears on The Tonight Show
with Jay Leno in 2004 after making
the Gamecocks football team.

Story and design: Liz Bailey
Photos: Tim Frisby, Blake Brettschneider
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ACADEMICS

“All of my friends now in LISSA will also be called on as profes-
sional peers in the future.” Morgan Kinder is president of the
Library and Information Science Student Association, and he
values the experience the organization gives its student mem-
bers. And the students value it, too, because they’re making
connections that will lead to successful careers.

Both schools in the College of Mass Communications and
Information Studies provide their students the opportunity to
join pre-professional organizations to create lasting connections
while sharpening their skills in their chosen fields. They have
the chance to use their campus involvement to get a taste of the
real world and interact with seasoned professionals.

School of Library and Information Science students can
interact with career professionals who share information and
become valuable resources for them. SLIS encourages students
to join the pre-professional organizations, where they can pre-
pare for their careers.

LISSA is SLIS’s largest student organization and brings students
together to gain experience in their field. Currently made up of all
graduate students, LISSA gives them the chance to make profes-
sional connections within the field of librarianship and beyond.

Kinder leads the organization through volunteer, social and
leadership opportunities. He said the students volunteer, build
resumé and develop great references.

“LISSA helps us to determine what roles we could play in a
rapidly changing and dynamic environment,” Kinder said.

The School of Journalism and Mass Communications has
similar programs for its students in all majors. By joining pre-
professional organizations, students can apply what they learn
in their journalism classes in professional settings.

‘The Public Relations Student Society of America and the In-
ternational Association of Business Communicators, otherwise
known at USC as the combined student chapter of PRSSA/
IABC, are well-known pre-professional organizations that many
journalism students participate in. By uniting, the organizations
can work more efficiently and cohesively, and they can provide
more valuable opportunities for their members than they could
as independent student organizations. The combined PRSSA/
IABC is the J-school’s largest student organization.

Story and design: Stephanie Purvis

Lauren Knapp, one of the student presidents of PRSSA/IABC,
said in meetings with guest speakers, students might discuss
interview techniques, participate in resumé-building-activities
and network with local professionals. The hands-on approach
helps students develop careers in advertising or public relations.

“The best part is having so many networking opportunities
available,” Knapp said. She explained she attends meetings and
conferences because of her involvement in IABC. “I can be at
events where so many professionals go to interact with students
looking for job opportunities.”

Students gain great knowledge and advice from their participa-
tion in these organizations. Doors to internships and future ca-
reers are opened when they make the lasting connections these
organizations can provide. In the end, a student’s involvement
in a pre-professional organization can ultimately have the effect
of shaping his or her college career in a positive way.

SLIS

* American Association of Law Libraries

* American Association of School Librarians

* American Library Association

* American Society for Information Science and Techno

* Association of Independent Information Professionals

* Association of Moving Image Archivists

* Association of Research Libraries

¢ International Association of Library Associations and
Institutions

® Music Library Association

® Medical Library Association

¢ Public Library Association

¢ Society of American Archivists

* Special Libraries Association

SIMC

* Public Relations Student Society of America/International
Association of Business Communicators

¢ The American Institute of Graphic Arts/Professional
Organization of Graphic Designers

* Student Advertising Federation

* National Press Photographers Association

¢ Society of American Business Editors and Writers

* Society of Professional Journalists

¢ National Association of Black Journalists

* Investigative Reporters and Editors

* American Marketing Association
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ocial media is no longer just a
means for teenagers to gossip
about the latest drama. Facebook,
YouTube and Twitter have become
engaging platforms for one in four people
worldwide, according to an eMarketer
report, “Worldwide Social Network Users:
2013 Forecast and Comparative Esti-
mates.” With its size and power, social
media globally connects almost everyone

and everything imaginable.

USC College of MCIS
SLIS profs Kendra Albright and Karen Gavigan help
jgraphic novel educating other teens on HIV/AIDS: ow iy

The College of Mass Communications and
Information Studies tweets about Dr. Kendra
Albright and Dr. Karen Gavigan, SLIS

professors, promoting their work to educate

teens on HIV/AIDS.

This excerpt is from Doug Fisher’s “Common
Sense Journalism” blog, where he talks about

a useful website for editing instruction, Video
101.

B Teaching Video: Nice graphic from Poynter

If you are teaching video, especially to your reporting students, this
graphic from Poynter will come in handy.

Also, I'd recommend one of my longtime favorite sites, Yideo 101. It
breaks it down nicely with video illustrations.

For instance, how many of us have struggled through student projects
loaded with jump cuts. Video 101 has a module on that.
Labels: gd ch 1 tools, video

posted by Doug Fisher @ 10:54 AM Ocomments! [Cal
Links to post | Share using Shareomaticl

As Gamecocks, our communication has
no limits. College of Mass Communica-
tions and Information Studies instructors
have proven to be exceptional trailblaz-
ers, extending communication outside of
the classroom and online. Whether it is
hosting virtual office hours on Google+,
tweeting homework assignments, watching
YouTube videos or creating blogs, there are
countless ways to integrate social media
into education.

How do faculty in the School of Library
and Information Science do it? Dr. Karen
Gavigan, a SLIS assistant professor, partici-
pated in a monthly Twitter chat hosted

by the Association for Library Services

LAZIE

to Children. The one-hour discussion in
October used the hashtag #alscchat to
connect with hundreds of professors at
colleges across the country. The dialogue
focused on how libraries are shifting their
services onto social media sites, offering
more efficient ways to reserve study rooms,
find books and chat live with librarians.

“I recognize that social media is a constant
in students’ daily lives and it is important
that we reach students through the media
they are most comfortable with,” Dr. Gavi-
gan says.

SLIS faculty are exploring ways to
modernize libraries and are teaching
their students to merge services onto social
media platforms to encourage communica-
tion and research.

Faculty in the School of Journalism

and Mass Communications are also
paving the way into this digital world of
education. Doug Fisher, a senior instruc-
tor in the journalism sequence, uses social
media as an integral part of his reporting
and editing classes. Fisher teaches students
how to curate using Storify and how to
compose effective and efficient tweets
within character boundaries.

His “Common Sense Journalism” blog has
become a resource for students who are
actively engaged in course material and
want to take concepts further, outside the
classroom. His blog provides real-world
examples, allowing students to make con-
nections and acknowledge the relevance of
class topics.

Fisher has established personal accounts
on Facebook, Tumblr, Twitter, LinkedIn
and Pinterest, which he uses to connect
with alumni around the world. Fisher also
created a Yahoo group page to spread the
word about available jobs and internships.
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Van Kornegay, an associate professor

and head of the visual communications
sequence, also uses social media to reach
students from a fresh angle. He has used
YouTube extensively for the past few years
in his visual communications introduction
course. Students work in teams to produce
videos on topics such as 3D graphics,
printing processes and visual perceptions.
He also uses YouTube to create

tutorial videos for students.

This screenshot of Van Kornegay’s 15-minute
YouTube tutorial video on gallery effects, shows
his dedication to helping students learn through
digital avenues.

J564 Simple galleries.mp4

o Van Komeguy - 4.
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The integration of personal and profession-
al spheres may cause some concern, but
there are ways to keep these two worlds
separate. Fisher, for example, describes

his Facebook account as “shading more to
the personal,” and says that he uses other
accounts more professionally. Fisher also
notes, “Generally, I avoid friending current
students on social media platforms.”

Whether an individual creates several ac-
counts or connects with peers, employers
and family members all on one, there is no
denying where day-to-day communication
is taking place. CMCIS faculty are taking
advantage of this communication by creat-
ing ways to enhance learning and relate
with students. The future of the digital
world is unknown, but the improvisers in
SLIS and SJMC will be shining a light to
lead the way.

ACADEMICS
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Do YOU Know Our

Advisers?

Every student who comes through the university is required to meet with an adviser each semester of his or her col-
lege career. Do you remember yours?

And did you take the opportunity to get to know your adviser when you were a student in the College of Mass
Communications and Information Studies? Just as in years past, current students are lucky to have a driven, detail-
oriented team of advisers whose concern is focused on making sure they get the best college experience.

Today’s six advisement professionals have a combined 83 years of experience, a wealth of knowledge...and some
interesting stories.

For example, Theresa Masters placed in the top five of the Miss South Carolina pageant, scoring first in swimsuit,
talent and evening gown. Dr. Sarah Keeling worked for Warner Bros. Entertainment in its animation division. Here
are some more fun facts both current students and alumni probably didn’t know about their advisers.

What is the most common question in advisement?
“How many classes do I have until I can graduate?”
What are your pet peeves?

A waitress at a southern restaurant who says “you guys.”
What is your favorite annual Columbia festival?

The State Fair is my favorite — I always get Fiske’s fries with
ketchup, an elephant ear with cinnamon and a
chocolate-covered frozen banana.

What is your favorite television show?

The Big Bang Theory, Rizzoli and Isles

You'll be surprised to find out that — I hate cheese.
I’m totally terrified of — snakes.

Art Farlowe
Advising experience - 13 years

What is the most common question in advisement?
“Why couldn’t I get the classes I needed?”

What is your motto?

Have a positive attitude!

What is your favorite hobby?

I sing in a women’s barbershop chorus.

What is your favorite thing to do in Columbia?
Riverbanks Zoo

You’'ll be surprised to find out that — I was in the
Miss South Carolina pageant and made top five, won
swimsuit, evening gown and talent.

Lifé’s too short to — be angry.

sJeak ¢z - 9doualadxs BUISIADY
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Chris Huebner
Advising experience - 5 years

What is the most common question in advisement?
“Can I do my degree online?”

What is your favorite restaurant in Columbia?

Café Strudel

What is your favorite television show?

Parks and Recreation, Modern Family, Survivor, Amazing
Race, The Big Bang Theory

What is your favorite thing to do in Columbia?
Walk my dogs on the Riverwalk

You'll be surprised to find out that — I used to

work for Warner Bros.

My dream vacation would be — Necker Island,
British Virgin Islands.

Sandra Hughes

Advising experience - 15+ years

What is the most common question in advisement?
“Do I have to take this class?”

What is your biggest guilty pleasure?

Any flavor ice cream

What is your favorite hobby?

Gardening

Life’s too short to — waste it on things

that you know you can’t control.

My dream vacation would be — touring Europe.

My superpower would be — telepathy.

What is the most common question in advisement?

“I don’t know what I'm doing with my life”

What is your motto?

#YOLO

What is your biggest guilty pleasure?

Cereal

What is your favorite annual Columbia festival?

The Carolina/Clemson game, Jamroom Music Festival

You'll be surprised to find out that — I lift weights competitively.
I can’t live without — denim jeans.

sJeak G| - souslIadxs BUISIAPY
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What is the most common question in advisement?

“Why are there not as many elective courses on the graduate level?”
What are your pet peeves?

People on their cell phones, whether it’s sitting in a restaurant, or
in class, or on the road.

What is your favorite television show?

'The Voice

What is your favorite thing to do in Columbia?

Gamecock sports

Life’s too short to — take it for granted.

My dream vacation would be — a tour of the United States.

SJP9A G| - 9dUslIadXs BUISIAPY
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COMMUNITY

he Carolina Coliseum

has been the home of the

School of Journalism and

Mass Communications
for 44 years. For the seven deans who
have served here, the 1,517 students
enrolled now, and the thousands more
who have graduated, this arena has
been the cornerstone of the journalism
program at the University of South
Carolina. In the coming years, how-
ever, SJMC will finally move to a new
location, leaving behind the building
that has served it and its students for
nearly half a century.

restaurant. What had originally been
named Memorial Hall came to be
known by students and Columbia
locals as the Carolina Coliseum.

The Coliseum, then a state-of-the-art
facility, opened its doors in January
1969. Compared to Legare College’s
overcrowded hallways, the massive new
building was a labyrinth of classrooms
and offices for the now 357 enrolled
journalism students. Dr. Henry Price,
a former dean, explains, “The build-
ing allowed the school to expand its
curriculum, like adding new facilities

The Carolina Coliseum, then a state-
of-the-art facility, opened its doors in
January 1969.

In its humble beginnings in 1923, the
School of Journalism (as it was titled
then) began with an enrollment of just
eight students. By 1965, the school had
swelled to 232. Housed in the under-
sized Legare College on the Horseshoe,
the school had unquestionably reached
its physical limits. With packed class-
rooms and scarce office space for fac-
ulty, the time had come to find a new
location. That same year, the school’s
prospects for expansion were answered.
In 1965, Albert T. Scroggins, Jr., a man
with a broad new vision and ambitious
direction for the school, was appointed
dean.

Dean Scroggins immediately pushed
for a new facility. In 1967, construc-
tion began on a modern arena at the
corner of Assembly and Blossom
streets, replacing a small drive-in

for courses in television broadcast.”
Under the direction of Dean Scroggins,
the school thrived. By the millennium,
the school’s enrollment well exceeded
1,000 students.

While the facilities surely helped the
school grow, the building also had its
share of issues. In fact, only a few years
after moving in, Dean Scroggins was al-
ready searching for a new home for the
school. “Dean Scroggins had been try-
ing for years to move the school again,”
Dr. Price recalls. “There were talks of
moving to the law school building, the
engineering school, and even the old
business school building, but things
always seemed to fall through.”

Dr. Bruce Konkle, a visual com-

munications associate professor who
began teaching and working in the
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Coliseum in 1985, suggests that maybe
the building has finally run its course
for the journalism program. “With

the construction of the Colonial Life
Arena in 2002, there is not much use
for the actual arena upstairs, among
other things.” Dr. Konkle can remem-
ber when rock concerts in the building
used to knock picture frames off the
walls of his office, which lies directly
underneath the arena floor. “I don’t
have too much trouble with the noise
anymore, so that’s a good thing,” he jokes.

The school’s future, however, is more
certain than ever before. It’s poised

to make the transition into its new
location in the former Health Sciences
building within the university’s historic
Horseshoe area. “The environment of
journalism today is changing rapidly,”
Dean Charles Bierbauer says, “and we
need the facilities to prepare students
for that. The Coliseum is simply too
inflexible.” The dean hopes to be able
to move the school to its new loca-
tion on the Horseshoe by the fall 2015
semester. Construction is scheduled to
start in January 2014.

Just as the school outgrew Legare Col-
lege, it also has outgrown the Carolina
Coliseum. Even so, for the generations
of Carolina journalism students who
have walked these halls, this building
has served as their academic home. Its
history will always be revered and its
unique character surely remembered as
SJIMC prepares to begin a new chapter
in its story.

Story and photo: Brendan Conley
: Stephanie Purvis
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hether we like it or

not, change is inevi-

table. So what do you

do when journalism
begins to shift away from traditional
print to a multimedia field? You shift
with it.

With the development of new technolo-
gy, 24-hour news access makes both the
production and consumption of news
available to almost anyone, anywhere.
This widespread availability has many
in the field asking if journalism is in
danger or even dying. While the print
industry may be declining, a change in
journalism does not mean the death of it.

“Journalism is not dying, but our reli-
ance on print is going away,” Doug
Fisher, a senior instructor in the School
of Journalism and Mass Communica-
tions, said. “We are all storytellers. That
has never changed.”

So what does adapting to this change
in journalism mean to the school?
According to Fisher, a change has to
occur both in the curriculum and in the
students. He said that being competent
as journalists is no longer good enough.
Current students have to be able to
reach the public through a variety of
formats including writing, video and
design. To stay up to date on the latest
journalism techniques and formats, the
school’s curriculum is set to switch to a
new system in the fall of 2014.

“The key is getting students to stop
categorizing themselves,” added Fisher.
“They are so quick to label themselves
as print or broadcast. We want students
to label themselves as journalists.”

Fisher also explained the role of faculty
is to get students to start thinking about
journalism as a process rather than a
product. Students are being taught to
enjoy telling a story regardless of what
format or in which medium the story is
released.

Dr. Carol Pardun, SJMC director,

said, “We are seeing

years, in an effort to teach students a
wider array of skills and abilities. The
new curriculum is more flexible than in
the past, offering students fewer class
constraints, more electives and addi-
tional course options.

ACADEMICS

But is all of this change enough to keep
up with the evolution of journalism?
Josh Dawsey, a 2012 alumnus and
reporter for the Wall Street Journal, said
steps are definitely being taken, but
there is still a long way to go.

“I think the journalism school is trying

students come in with ¢ The key is getting students to stop

more advanced tech-
nological skills than
ever before, especially
social media and video

skills.”

Dr. Pardun believes the school is adapt-
ing well to the changes in the field and
adequately preparing students for their
future professions.

“Current students in the J-school are
being well-equipped to enter the field
after their time here at USC,” said Dr.
Pardun.

While a switch in the curriculum
brings a number of different classes and
requirements, Dr. Pardun emphasized
that it will not be completely unrec-
ognizable. The curriculum has been
undergoing changes for the past several
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categorizing themselves. We want
students to label themselves
as journalists. -Doug Fisher ) )

to keep up with the industry, and I
think some faculty members are adapt-
ing quite well,” said Dawsey, adding
later, “Time will tell what happens.”

While journalism may be in a period of
change, Dr. Pardun and the rest of the
J-school faculty are ready to take the
necessary steps to ensure students are
receiving cutting edge education.

“Regardless of what classes are offered
or what the majors are called,” said
Dr. Pardun, “the USC J-school is still
developing effective and superb com-
municators.”
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a{Minor}
Decision
with a
ajor
Impact

or some students, the purpose of the academic

minor is an opportunity to learn about subjects

entirely unrelated to their majors or to gain knowl-

edge about subjects that complement their majors.
For others, it’s the hassle of an additional 18 credit hours.
Whatever their purpose, minors are important enough that
all students in the College of Mass Communications and
Information Studies are either required or strongly encour-
aged to complete them.

“Minors have always been mandatory,” said Dr. Carol
Pardun, director of the School of Journalism and Mass
Communications. The minor should complement what a
student learns in the major field of study, she said. STMC
students have earned their minors in many of the more than
80 options the university offers, ranging from psychology to
Russian.

Although minors are not required for undergraduate stu-
dents in the School of Library and Information Science,
they are “strongly suggested,” said Andy Thomas, the SLIS
undergraduate adviser. “A student would have to make a
very compelling argument why he or she would not seeck

a minor,” Thomas said. Among the undergraduate SLIS
students, none shares a minor with more than one other per-
son. “The reason there is no clear favorite,” Thomas said, “is
because information science cuts across all the majors and
minors on campus.”

Is there anything crucial about the minor? Can it help
students land a job? Chris Bailey, general manager at ABC
Columbia and a Master of Mass Communication student,
said it can. When he is reviewing applications for a broad-
cast position, he said, “if someone minored in Spanish, we
tend to move those to the top of the stack.” The ability to
communicate with Spanish speakers when reporting a story
is a valuable asset to broadcasters.

Bailey also said extra writing and grammar experience is
always helpful, and when hiring reporters, theater minors

receive particular attention. Bailey said that broadcast is not
only about reporting the news, but also about presenting it
in an interesting way. Can an unusual minor stand between
an applicant and a new position? In Bailey’s experience, it
has not. “If anything, it makes for interesting conversation,”

he said.

Why do some students from other programs choose to com-
plete a minor within the college rather than majoring in one
of the sequences? Taylor Josserand, a senior marketing major
and public relations and advertising minor, chose market-
ing for “more of a general, broad background,” she said.
Josserand said her marketing degree will afford her more
flexibility when searching for a job.

“To be successful in marketing,” she said, “ I need to under-
stand what public relations and advertising are and how to

utilize them within a company.” Despite her strong interest
in public relations and advertising, she saw them both more
as supplements to an educational background in marketing.

Thad Moore, a junior political science major and journalism
minor, hopes to begin a career in journalism after he gradu-
ates. As managing editor of 7he Daily Gamecock, Moore has
learned a great deal about journalism through his experi-
ences with the university newspaper. Despite his unwaver-
ing interest in reporting, Moore said his minor “gives me

a broader perspective.” He said he is required to take core
classes with the minor, but likes that he has the ability to
choose. Moore also said he likes that his political science
major doesn’t “paint him into a corner” and can serve as a
fallback in case journalism isn’t for him.

While minors can serve as a way to explore a slight curiosity
or as a guide toward a future career, students and graduates
find innumerable ways to make their minors work for them.
The knowledge and experience gained through the comple-
tion of a mere 18 credit hours can change the course of one’s
life. What has your minor done for you?

Story: Emma Swanson
: Stephanie Purvis
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COMMUNITY

Michelle Zhu (left) and her hallmate, Kyerra Lindsey, go over material from their journalism class together. Both students live in the SJMC Living and Learning

Community in South Tower.

ntegrating into a large student

body is not easy, especially for

new students who can feel over-

whelmed. With enrollment in

the University of South Carolina
escalating every year, students can use
the Living and Learning Community
structure to personalize their college
experience.

Living and Learning Communities
create a more individualized environ-
ment for students on campus by placing
them in communities that fit their areas
of study. The School of Journalism

and Mass Communications’ LLC in

the South Tower residence hall brings
together students all either majoring in
or interested in journalism.

“Every freshman is lucky to live on
campus and have other freshmen around
them who are adjusting to college life,”
said Liz Bailey, a senior visual communi-
cations major. “It’s pretty special to have
hall mates who are not only adjusting

to college life, but the same general
academic life, too.” Bailey lived in the
SJMC LLC in 2010, its first year.

“Being in the community got me really
excited to be a part of a college that
seemed so helpful and supportive,” said
Bailey. “It made it easy for us to relate to
each other, ask each other questions and
help each other out.”

Four years later, the J-school’s LLC con-
tinues to help journalism students adjust
to college life. Michelle Zhu, a freshman

majoring in broadcast journalism, said,
“Being surrounded by people who are
studying the same thing and getting

to experience it all at the same time” is
the main reason she chose the J-school’s
LLC. “I work better with people, and
experiencing it with others is a major
positive,” said Zhu.

Students also enjoy the benefits of
taking classes together that are specifi-
cally geared towards the community,
including University 101, a freshman
course that transitions students into

the university, and Journalism 201, the
prerequisite for all journalism classes the
J-school offers.

€€ It makes me

myself and what I

want todo 7

-Michelle Zhu

Resident mentors play a key part in
making the community an encourag-
ing experience for students. They help
connect students by emphasizing and or-
ganizing involvement inside and outside
the community.

“My role is to give advice on which
courses to take, suggest internships, sup-
port residents as they succeed and sup-
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port them when they are challenged with
their work,” said Kate Kennedy, one of
the two resident mentors in the LLC this
year. “I believe that the J-school’s Living
and Learning Community gives the resi-
dents the chance to meet and network
with people who share similar goals,”
said Kennedy. She is a public relations
major who chose the community be-
cause she wanted a different experience
from previous years as a resident mentor
in other residence halls.

The living and learning community
does not have to be a one-year and done
experience.

“It’s neat to live with people you might
progress through school with for the
next four years,” said Chris Huebner,
the school’s staff member who ad-

vises undergraduates and facilitates and
promotes the J-school community with
new students. He stressed the impact the
community has on students to further
their learning beyond the classroom.
“It makes what others are doing more
visible and thus gets students to start
thinking about what they can do.”

The J-school’s LLC creates an environ-
ment that students can thrive in, aca-
demically and socially. Students can find
a study group with classmates or have a
conversation about careers with fellow
J-school students, all without walking
out the front door.

“It makes me more sure of myself and
what I want to do,” said Zhu.
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in South Carolina
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One of the many electives offered in the J-school is Publication Writing and
Design. The students create /nterCom, the magazine you are holding. They

come up with the story ideas, report, write the articles and design the pages.
To help you to understand a bit more about who’s behind this magazine, the
class voted on class superlatives.

Most likely to
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New York Times
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Brendan Conley
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Most likely to get
married first

Christian Dickson

Most fashionable

Geena Mong_ole
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Lisa Sisk
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reality TV star
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be president

Maggie Brooks
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icture childhood. You are at the local library, aimlessly wandering Hellen, Fellers, Jane Thomas, Sandra Fraser and
down aisles full of children’s books, looking for the perfect read. Gary Lamberson received the 2013 Literacy
You pick up Ob, The Places You'll Go! by Dr. Seuss, plop down and Leaders Awards.
get lost in a child’s adventure. But what if this were not an option

for you? What if you could not read?

The Seventh Annual Literacy Leaders Awards ceremony wrﬂm | n IHEE}MJHE J

honored those fighting to take illiteracy out of the equation. IE———
The awards are given each year by the School of Library and
Information Science. Helen Fellers, Jane Thomas and the
Trident Literacy Association were honored in September for
their efforts and contributions toward increasing literacy among
South Carolinians.

Helen Fellers, the woman affectionately known as the “Read-
ing Rooster,” has been a librarian for most of her life and has
led story times with young children for 56 years. She is the
coordinator of the South Carolina Center for Children’s Books
and Literacy, where she teaches, manages the book collection
and continues to read to local kindergarteners.

“When you put a book in the hands of a child or an adult,
you've opened up a whole new world,” said Fellers.

Thomas, who recently retired as executive director of the Green-
ville Literacy Association, was recognized for leading the as-
sociation in new and successful initiatives. Each year, more than
1,800 adults receive guidance from the association. Through
tutoring, the association helps adults learn English as a second
language, earn GEDs or expand their computer knowledge.
Thomas’s leadership has helped Greenville Literacy rank nation-
ally in the top three percent of adult literacy programs.

Staff members Sandra Fraser and Gary Lamberson accepted the
final award on behalf of the Trident Literacy Association. The
Charleston, S.C., organization is responsible for programs such
as adult basic education and WorkKeys job skills, which, along
with other initiatives, serve more than 2,000 students annually.
The association’s efforts have led to success for students in educa-
tional advancement, employment and job advancement.

SLIS hosted the awards ceremony at the South Carolina Center
for Children’s Books and Literacy, which is lined with rows of &
magical children’s books. The center, originally named the BEST
Center, changed its name in 2005 and moved to a more visible
and accessible location at the South Carolina State Library in
2012. The center focuses on quality children’s literature and how
to use it in classrooms and libraries.

Together, and with the help of many others, these literacy lead-
ers are paving the way to a world in which every child can read.
As the wise Dr. Seuss once wrote, “You have brains in your head. You have

William Thomas, husband of Jane Thomas,
takes a moment to read a book with grandson
feet in your shoes. You can steer yourself any direction you choose.” Will Baggett.
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1960s

Gallup, June (Meadows),
BA, 1965, is a freelance
writer and consultant.

Frank Beacham, BA, 1969,
has written three multi-
media e-Books, “Charlie’s
Place,” “The Legacy of the
Orangeburg Massacre”
and “Milltown Murder.”
The e-Books illustrate and
explain three little-known
historical events in South
Carolina through a com-
bination of video, audio,
photographs and text.
Beacham'’s e-Books are
available on e-Book read-
ers and personal comput-
ers and can be purchased
from the major online
retailiers.

1970s

Garber, J. Mark, BA, 1977,

is president and publisher
of the Portland Tribune and
Community Newspapers.
His company just purchased
six additional community
papers in Oregon, bringing
the total number of news-
papers to 24.

Henry, Rick, BA, 1977, cel-
ebrated 25 years working
for WIS-TV, Columbia’s NBC
affiliate.

19805

Pigg, Jane (Davis), BA,
1974, was inducted into the
South Carolina Broadcast-
ers Hall of Fame and was
elected to the board of
the South Carolina Press
Association. She owns the
radio stations MyFM 93.9
and 1420 WCRE, Cheraw,
S.C., and The Link, a weekly
newspaper covering Ches-
terfield County, S.C.

Simon, E. James, BA, 1972,
wrote his first novel Death
Never Sleeps. It was re-
leased in September.

Whitaker, Lois D.
(Lovelace), MA, 1979, was
awarded the title Profes-
sor Emeritus of Political
Science at Georgia South-
ern University’s May 2013
graduation.

1990s

Kivlin, Karla, BA, 1983, is
now the contracts manager
for Accenture in Atlanta,
Ga.

Nye, Christopher D., BA,
1988, is a graphic designer,
writer and illustrator in
Lockheed Martin’s Media
Products and Support Ser-
vices department. He writes
and draws graphic novels
and comics and is working
on a children’s book. Nye is
a freelance illustrator.
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Welch, James S., BA, 1986,
has joined the faculty at
Eckerd College in St. Pe-
tersburg, Fla., as a visiting
professor of management.

2000s

Davis, Kelly (Jackson),
MMC, 1998, has joined Riggs
Partners as the director of
public relations.

Earhardt, Ainsley, BA,
1999, has been named the
permanent co-host of “Fox
& Friends First,” one of Fox
News Channel’s weekday
early morning shows.

Jenkins-Henry, Toby S.,
BA, 1997, received the 2013
Outstanding Black Alumni
Award at USC.

Kossak, Janie (Randall),
MLIS, 1998, is the 2013
DeKalb County Schools
Library Media Specialist of
the Year.

McCreight, Brian W., MLIS,
1993, had a book published.
Great Googly Moogly! The
Lowcountry Liar’s Tales of
History and Mystery con-
tains his latest collection of
wild stories.

Aboyan, Laura, BA, 2005,
had her first book, Co-
lumbia Food: A History of
Cuisine in the Famously Hot
City, published by The His-
tory Press.



Baker, Zac, BA, 2013, is
the communications and
development assistant at
ReconcilingWorks in St.
Paul, Minn.

Barr, Jody, BA, 2005, was
promoted to lead investiga-
tive reporter at WIS-TV in
Columbia, S.C.

Brannon, Hilary (Dyer),
MMC, 2012, BA, 2008, is
an assistant director of
marketing at USC and was
selected for Leadership
Columbia, class of 2014.

Brown, Elizabeth (Martin),
MLIS, 2006, began her new
job as a children’s services
and young adult librarian
at the Dorchester County
Library.

Cantelmi, Dayna, BA, 2012,
is the new marketing and
communications associate
at the Midlands Authority
for Convention, Sports and
Tourism.

Cebry, Alexandra, BA, 2013,
is the marketing coordina-
tor for Sole Society, a Fash-
ion eCommerce company,
in Los Angeles.

Cloninger, David, MMC,
2002, BA, 2000, is covering
USC athletics for The State
and GoGamecocks.com. He
focuses on basketball and
football.

Heltzel, Megan, BA, 2009,
is the associate producer
of digital travel for National
Geographic. She produces
web content for National
Geographic Travel.

Ingram, Jordan, BA, 2013, is
an account coordinator at
SHIFT Communications in
Boston.

Johns, Matt, BA, 2012, is a
public relations specialist at
FanTree in Dallas, Texas.

Johnson, Crystal, MLIS,
2006, is the librarian at the
St. Andrews location of
Richland Library.

Jones, Kelly, MLIS, 2010, is
the manager at the Bal-
lentine location of Richland
Library Ballentine.

Morris, Laura (Bliss), BA,
2005, has returned to the
Richland Library as the
communications coordina-
tor to oversee media rela-
tions and internal communi-
cations.

Myers, Elizabeth, BA, 2013,
is now an account executive
for The State Media Com-

pany.

Tamara King, BA, 2000, received the 2013 Ethel
Bolden Minority Scholarship from the Richland
Library Foundation. She is currently pursuing her
Master of Library and Information Science degree,
and has started an adult literacy initiative at St. Law-
rence Place to help families in crisis. After gradu-

ation, King plans to focus on library management,
diversity outreach and program development. The
$2,500 scholarship supports students from under-
represented ethnic and racial groups who are work-
ing to obtain their MLIS degrees at USC.

Kumar, Amit, BA, 2013, has
moved to Spain to teach
English. He plans to return
to the U.S. after a year or
two to pursue a career

in journalism or weather
reporting.

Lamb, Zach, BA, 2011, is a
district representative for
the U.S. House of Repre-
sentatives in Congressman
Mark Sanford’s office in
Charleston, S.C.

Maluck, Thomas, MLIS,
2010, is a Richland Library
teen services librarian.

McCormac, Nick, BA, 2009,
is the director of commu-
nications for McKay Public
Affairs, LLC.

Naimzadeh, Jennifer, MLIS,
2011, has been named man-
ager of Richland Library
teen services.

Shepard, Jill, BA, 2013, is

a marketing assistant for
Coldwell Banker Caine Real
Estate in downtown Green-
ville, S.C.

Turner, Chaunte (McLean),
BA, 2007, was promoted to
morning executive producer
at Live 5 News, the CBS
news affiliate in Charleston,
S.C.

Wagner, Theresa K., MLIS,
2011, was named the new
teen services librarian at the
River Center Branch Library
in Baton Rouge, La.

Walker, Lee, BA, 2012, is a
project manager for Dew
Learning, a company that
creates online Christian
educational materials, in
Charleston, S.C. She hired
three of her classmates,
Doug Campbell, BA, 2012,
Ashley McGarry, BA 2013,
and Dustin Glendinning,
BA, 2012, to work with her
on a contract basis.

Williamson, Renee, MMC,
2010, was promoted to
director of marketing at
the Midlands Authority for
Conventions, Sports and
Tourism.

Alumni take new
administrative positions

Beth Concepcion, Ph.D.,
2011, is now dean of the
School of Liberal Arts at
Savannah College of Art
and Design.

Jennifer Wood Adams,
Ph.D., 2004, MA, 1999,
has been named director

of Auburn University’s
new School of Commu-
nication and Journalism,
and Brian Keeter, MMC,
2000, is the school’s di-
rector of public affairs.

Cassandra S. Mitchell,
Ph.D., 2008, MA, 1991,
was welcomed to Shaw
University in Raleigh,
N.C. as the new chair of
the Mass Communica-
tions Department.




THANKS DONORS

IS YOUR NAME MISSING?
There may be several rea-
sons why.

1. You made your gift
before April 1, 2013 or
after Nov. 1, 2013.

2. Your gift was
designated to a collge
other than CMCIS.

3. We omitted your name
in error. If we have made
a mistake, we apologize.
Please let us know so it
will not happen again.

QUESTIONS?

Please contact our devel-
opment office at (803)
777-6791.

Individuals

Laura Elizabeth Aboyan
David Steven Adams
Elizabeth C. Adams

Dr. Kendra Albright
Joseph L. Allen, Sr.

Dr. Glenda J. Alvarado
Holli Elizabeth Armstrong
Sandra Kay Bailey

C. Joyce Baker

Kenneth W. Baldwin, Jr.
Jay Bender

Charles J. Bierbauer
Oscar D. Black

Richard E. Boardman
Johnny Boggs

Cynthia D. Boney

P. B. Bowman

Linda B. Boyd

Barry D. Breibart

Dr. Ron T. Brown

Sarah S. Brown
Stephen M. Brown
Wilburn Thad Bruner, Jr.
Col. Conrad H. Busch, Jr.
Cameron T. Byrd

Maria Canhill

Anna C. Carr

Dr. Shirley S. Carter
Connie Casteel

Thad R. Chesson
Michelle Delman Cloer
Dr. Clayton A. Copeland
Michael R. Daniel

Jason C. Darby
Thomas A. Davis
Carolyn A. Delton
Rochelle Brown Dennis
Karen M. Denton

Julia M. Dorn

Bonnie Drewniany
Donald W. Dryden
Johnnie Derrick Duffie lll
Marjorie Riddle Duffie
Licia Flores Duncan
Alice S. W. Durant
Joyce M. Durant

Donna Q. Eddings
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Thomas J. Elko
Catherine M. Erickson
Henrietta P. Etheredge
Dr. Patricia E. Feehan
Rachel Allison Fehl
William Way Fick
Charles Finney llI
Douglas J. Fisher

Caitlin Christine Fletcher
Crist G. Floyd

Evelyn B. Frazee

Roy C. Frazee

Brian R. Frick

Rex H. Gale

Betty Gardner

Deborah S. Garris

Dr. Karen Weyher Gavigan
Melissa F. Gentry
George J. Georgas
Leeza K. Gibbons
Jeremy D. Gile

Kristen V. Goode
Stephen J. Gorzynski
Eleanor Elaine Goyette
Melissa Dolber Grappone
Kathryn A. Graves
Regina Hurley Greely
Andrew Grimball

Dr. Deborah Louise Gump
Dr. Scott James Gwara
Marcia F. Hall

Geoffrey Alexander Hardee
Glenn A. Hare

Doris P. Harrington

Dr. Samantha Hastings
Vashawn Renee Heatley
Sandra S. Hightower
Jeff H. Holder

Cecile S. Holmes

Brooke Hydrick
Kimberly S. Jeffcoat
Michael R. Jeffcoat
Gayle D. Johnson
George L. Johnson
James Paul Jones
Charles M. Keefer I

Dr. Sarah M. Keeling
Rhett Jameson Keller



Susan D. Kennerly
Harriette F. Kerr
Joanne Young Kim
James Henderson King llI
Nancy H. Kirkland
Kaori Fay Klatte

Dr. Thomas R. Klipstine
Robert M. Knight
Emily L. Ko

Dr. Bruce E. Konkle
Richard Krysa

Ann E. Lambert

Ashleigh Caroline Lancaster

Jackie Larson

Jarvis Latham

Sandra Latham

Susan E. Lee

Talmadge M. LeGrand
Anne F. Leland

Dr. Jingjing Liu

Tao Lu

Hannah Marie Lyle
Jennifer Madden

Zeina Zeinab Makky
Karen L. Mallia

Robin I. Markle

Dr. Michelle Holley Martin
Elaine Griffeth Mathis
Elizabeth McCarthy
James McCarthy

Anne K. McCuen
Cynthia M. McCurry
Evelyn Louise McDonnell
Denise Ann McGill
Quentin Demorris McGill
Patricia H. Menzer
Evelyn L. Millhouse-Fort
Vince Moore

Melissa M. Mortimer
David S. Nivens, Jr.
Misty Chrisley O’'Donnell
Jane K. Olsgaard
Valorie S. Onley

Anne B. Orange

Tina Oswald

Clayton Keith Owen
Grainne Mary Owen
Ada D. Owens

Charles Gray Owens

Levona Page

Dr. Carol J. Pardun

Joshua Parker

Paula C. Parker

John K. Payne

J. Michael Petty

Stephanie Petty

Sharon M. Phillips

Nikia Shanee Phoenix

Dana Plant

Marisa J. Porto

Lenora Price

Dr. Henry T. Price

Elizabeth G. Quackenbush

Michael W. Quinn

Dr. Susan R. Rathbun-
Grubb

Joshua David Reams

Amy Rein

Sandra Y. Renrick

Kristin F. Richardson

William Turner Richardson

Dr. Fred W. Roper

Katharine M. Ropp

Foster M. Routh

Edward Rozier, Jr.

Dr. Rion M. Rutledge

Susanne M. Schafer

Christian D. Schomaker

Judson Lee Scurry

Megan Anne Sexton-
Fretwell

Chrysti Shain

Dr. Donna M. Shannon

Carol E. Shearin

Barbara M. Short

Jeanette P. Singleton

Lisabeth D. Sisk

Dawn Michele Smith

Elizabeth M. Smith

Ingrid Smith

Jennifer Cooke Smith

Jan P. Smoak

Josephine O. Sorrell

Walter C. Sprouse

E. H. Stanley Jr.

R. Todd Stephens

Carl Stepp

Elizabeth C. Stoney
Christy A. Stravolo
Sally E. Summers

The Rev. Janet E. Tarbox
Amy S. Taylor

Jane M. Temple

Gloria J. Thar

Andrew R. Thomas I
Ellie Thomas

Capt. Larry Thomas
Santi Allen Thompson
Danny L. Tomlinson
Cheryl K. Walsh
Karen Bennett Waterfield
Charlotte F. Watson
Gail H. Watson
Tommy G. Watson
Joann E. Webber
Megan A. Weeks
Robert A. Wertz
David L. White
Edralyne F. Whitley
Ernest L. Wiggins
Cheryl Williams
Cornelia B. Williams
Dr. Leland H. Williams
Kevin G. Williamson
Barry R. Wilson

Susan Gail Wilson
Lindsay Mechelle Wolfe

Cynthia Diane Yarborough
Dr. Martha Jane K. Zachert

John Lewis Zeigler
Dr. Youda Zhu

Corporations

AAF of the Midlands

The Adams Group, Inc.

AlG Matching Grants
Program

Allstate Foundation

AT&T United Way
Employee Giving
Campaign
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BP Corporation North
America, Inc.

BP Foundation, Inc.

Central Carolina
Community Foundation

The Clifton Foundation

CSRA Library Association
Datapath, LLC

FMC Corporation

Ford Real Estate Group,

LLC

IBM Corporation Matching
Grants Program

Invista

Post and Courier
Foundation

Schneider Electric North
America Foundation

South Carolina Bar Young
Lawyers Division

South Carolina
Broadcasters Association

Tank Productions, LLC

Top Consulting, Inc.

United Way of the Midlands

William Randolph Hearst
Foundation
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Students who produced Spring 2013 issue of InterCom
competed-against seasoned professionals in an interna_flonal
creative competition. The student-produced magazine earned
the following MarCom Awards from the Association of
Marketingand Communications Professionals:

Magazine/Educational Institution - Gold
Design (Print) / Magazine Interior - Gold
Writing / Magazine - Gold

Design.(Print)./ Magazine - Honorable Mention



