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Experienced Team of Innovators and Software Developers Looking Back on more 
than 15 Years of Successful Collaboration

Team Structure

Artificial Intelligence Platform with a Focus on Brand Communication and Impact 
Metrics, Content Value Chains and Semantic Search for Corporate Publishing

Value Creation

Global Portfolio

Multiple Awards and High-Profile Reference Clients including the United Nations 
and the U.S. Department of Commerce (NOAA Climate.gov)

Radical Innovation based on more than EUR 16 Mio of Competitive R&D Funding 
from the European Union, FFG/BMK, aws & the Google News Initiative

Technology Leadership
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Structure and PortfolioCompany Profile

Management Team
• Managing Partner

Prof DDr Arno Scharl

• Co-Founder, UX & Visual Analytics
Alexander Hubmann-Haidvogel, MSc

• Co-Founder, AI & Content Platform
Max Göbel, MSc

• Co-Founder, Chief Scientist
Prof Dr Albert Weichselbraun

Portfolio
Reference Clients
National and International Corporate Brands, National Oceanic & Atmospheric Administration (NOAA) of the U.S. Department of Commerce, 
United Nations Environment Programme (UNEP), Vienna Chamber of Commerce 

R&D Funding of more than EUR 16 Million

− Austrian Research Promotion Agency (FFG)
− European 7th Framework & Horizon Programs
− Google Digital News Initiative (DNI)

Strategic Partner
CEO, Ketchum Austria
Dr Saskia Wallner
PR & Communications

Research Partners

− Modul University Vienna
− Modul Technology
− FH Graubünden
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The webLyzard web intelligence platform supports the entire 
digital content value chain, from the data-driven production 
to the distribution, promotion and analysis of content assets.
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6 Content Optimization
Maximize the impact of campaigns
and online communication
storypact.com

Visual Search Tools
Present the own digital content with 
award-winning site search features
weblyzard.com/climate-gov
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Optimize the wording of your articles to boost 
attention and organic Web traffic

Web Pages | SEO

Ensure that your latest announcements reinforce 
your organization’s strategic positioning goals

Press Releases & Newsletters

Analyze the latest trends across channels to 
trigger and amplify viral effects

Social Media Postings

Content Optimization
Maximize the Impact of Your Story.

Storypact.com
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– Department of the Interior
– Department of Health & Human Services
– National Aeronautics and Space Administration
– National Science Foundation 
– The Smithsonian Institution
– U.S. Agency for International Development

– Environmental Protection Agency 
– Department of Energy
– Department of State
– Department of Commerce
– Department of Transportation
– Department of Agriculture
– Department of Defense

National Oceanic & Atmospheric Administration (NOAA)
Semantic Site Search and Visual Navigator for

– NOAA Climate.gov and the 
– U.S. Climate Resilience Toolkit

Project Description

webLyzard integrates and classifies climate-relevant online content in order to provide a visual analytics portal 
and a faceted search widget to help U.S. citizens and environmental stakeholders identify the most relevant 
information resources across the Web sites of 13 government agencies and participating climate centers.

Visual Search Tools – U.S. Department of CommerceReference Project



12

Story Detection | Success Metrics
New methods to identify emerging stories 
and track perceptions across media channels

Weichselbraun, A., Steixner, J., Braşoveanu, A., Scharl, A., Göbel, M., and 
Nixon, L. (2022). “Automatic Expansion of Domain-Specific Affective Models 
for Web Intelligence Applications”, Cognitive Computation, 14(1): 228-245.
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SentimentShare of Voice

Success Metrics – Beyond SentimentReference Project

WYSDOM
Success Metric

Brand ReputationWheel of Emotions
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News and social media channels represent important interfaces to customers and 
stakeholders. webLyzard’s award-winning Web intelligence platform analyzes and 
visualizes emerging trends across these channels.

To support decision makers, we identify relevance and sentiment of online content, 
measure brand reputation and provide the industry’s most advanced communication 
success metric.

Success Metrics – U.S. Department of CommerceReference Project

Explore >> Track >> Compare
www.weblyzard.com/science-communication
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Story Detection | Success Metrics
Novel methods to identify emerging stories 
and track perceptions across media channels

Event and Topic Prediction
Anticipate future trends to optimize campaigns 
and identify publication opportunities
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Semantic Data Integration
Better understand not only real-world processes but also 

what influences public opinion about these processes 
(environmental risks, consumer decisions, etc.)

www.weblyzard.com/unep-live

SDG Intelligence
unep.webLyzard.com
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Innovation R&D Funding – Selected Projects



25Visual Analytics Dashboard
weblyzard.com/dashboard
Lite & Professional Version

PDF Report Generator
weblyzard.com/pdf
Print, 16:9 Slides

API Data Services
Embeddable Visualizations
weblyzard.com/api
weblyzard.com/category/visualizations

Content Editor & SEO Tool
storypact.com

A wide range of output formats and a modular, horizontally 
scalable REST API framework reflect the maturity & flexibility 
of the webLyzard platform for a wide range of use cases.



26 Newsletter
www.weblyzard.com/newsletter

Technology Showcases
www.weblyzard.com/showcases

E-Mail
info@weblyzard.com@

SpeakerDeck
speakerdeck.com/weblyzard

Facebook
facebook.com/weblyzard

Instagram
instagram.com/weblyzard

Twitter
@weblyzard

YouTube
youtube.com/weblyzard

LinkedIn
www.linkedin.com/company/

weblyzard-technology
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