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Vision
The future of the University of Tennessee’s College of Communication and Information lies in innovative
learning, scholarship, and societal engagement.  The primary aspiration of the college can be summarized in
a single word: excellence. The college and its individual units will become recognized for their excellence
internationally, nationally and regionally and for the caliber of their research and creative activity, teaching
and service. Collaboration across the units will maximize our contributions to the university and society.

Aligned with this vision, the School of Advertising and Public Relations is one excellent School with two strong
majors, a minor, three Master’s concentrations, and a Ph.D. program that equip students with the tools
needed for success in dynamic communication landscapes.

Values
The College and the School are committed to diversity and fosters a sense of collegiate and social
community. The culture of the College and the School includes an emphasis on the ethical responsibilities of
access to information and the exercise of freedom of expression. The College and the School promotes new
knowledge creation through research and creative activities.  The College and the School believes in and
cultivates the following values.
• Intellectual curiosity and critical thinking
• Leadership 
• Global and intercultural engagement 
• Freedom of expression, independent media and democracy
• Diversity and inclusion
• Ethics, honesty and integrity
• Innovation and creativity 
• Service, community responsibility and engagement 
• Integration of theory, practice and knowledge
• Transdisciplinary and relationship building

School Programs
Advertising - Advertising is the business of creative.  It’s analytical and creative people working together to
create strategic messages that will have impact and change minds. What does it take to be an ad major?  First
of all, willingness to think and explore. You know research-driven numbers and analytics are your friend and a
major step toward creativity.  You love creative problem solving. You work well in a team or alone.  You like to
have fun and work hard. You can’t wait for the thrill of seeing the work your team has created appear on
television or in a magazine or on the internet or to see how many shares your viral ad generated.  Yes,
advertising needs creative people and artists, but it also needs business people, researchers, strategists,
media experts, computer experts, gamers, and more.  With advertising, you’re not limited to just one path.  

Public Relations - Public relations is the use of communication to negotiate mutually beneficial relationships
between organizations and their publics. Public relations professionals conduct research about publics,
counsel organizational leaders on how to enact ethical business practices, and act as a mediator of
organizational public relationships. Public relations functions at organizational, community, and societal
levels. Our students want to contribute to both organizations and society. Public relations professionals take
many paths in their careers and have the opportunity to work in the private sector, entertainment, sports,
educational, non-profit, military, health, agencies and global organizations. Graduates of the public relations
major at UTK are well prepared through internships, study abroad, PRSSA, and mentoring to enter any career
path. They are strong writers who able to use research to develop a strategic plan to manage relationships
between organizations and their publics.










