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This manual sets the standard for Power Africa communications produced by staff, contractors, grantees, and otherpartners.



POWER AFRICA

On Oct. 14, 2016, the U.S. Agency for International Development (USAID) administrator signed a special determination that allowed the Power Africa initiative to
provide branding and marking guidance applicable to activities under the initiative. This determination was coupled with December 2014 updates to Automated
Directives System (ADS) chapters 320 and 303, as well as 2 CFR 700, which clarified branding exceptions for presidential and other high-level interagency initiatives.

A US. government-led partnership, Power Africa harnesses the collective resources of the public and private sectors to double access to electricity in sub-Saharan
Africa. Unique and consistent branding for Power Africa helps elevate its status as a presidential initiative and strengthens its “whole-of-government” identity. The
Power Africa initiative has developed branding standards to promote common elements across Power Africa materials, regardless of location, audience and participating
federal agency.

HOW TO USE THIS MANUAL

This Graphic Standards Manual sets clear, consistent guidelines for branding and graphic design for Power Africa projects and communications. In accordance with
the administrator’'s determination, and in line with the USAID Graphic Standards Manual, the guidelines in this manual are compulsory for Power Africa project
communications materials.

The first step in building a successful brand is developing a visual identity that is used consistently on all communication — the Power Africa identity. The branding
objectives are to enhance the visibility and value of Power Africa and improve the impact and consistency of communication.

STANDARDS

While there is a need for flexibility and adapting communications to the specific countries and activities, the Power Africa initiative has developed branding standards
and guidance to promote common elements across Power Africa materials. Use of the elements will help promote more consistent, effective communications and
strengthen the identity and visibility of the initiative. The Power Africa Graphic Standards Manual sets the official standard for branding of all Power Africa communications.
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OUR BRAND IS EXPRESSED
THROUGH OUR MESSAGE AND
DESIGN APPROACH.

. OUR LOGO

.2 OUR COLORS

1.3 OUR TYPEFACES

.4 OUR PHOTOGRAPHY

.5 OUR GRAPHICS



.1 OUR LOGO

MASTER LOGO WITH TAGLINE

The tagline ensures that the Power Africa logo meets
both the statutory and regulatory requirements.
U.S. government agencies, implementing partners,
and grantees must use this logo when producing all
publicly available materials.

A Power Africa partner must use the USAID logo,
along with the Power Africa logo, when a project
is being funded, in whole or in part, by USAID.
Partners should NOT use the Power Africa logo on
communications that are strictly administrative.
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.1 OUR LOGO

The Power Africa logo is an official U.S. government
symbol and cannot be used without official permission.
The logo has been developed with a tagline that
identifies the initiative as U.S. government assistance
and accurately represents the partnership. Any
alterations, distortion, re-creation, translation, or
misuse is strictly prohibited.

WHO CAN USE THE LOGO

The following communications materials, projects,
and assistance activities can display the Power Africa
logo as the sole logo.

* All secretariat-level products that demonstrate
Power Africa as a ‘“whole-of-government”
initiative.

* US. government, African government, multilateral
or private sector activities (and relevant marketing
materials) or projects that contribute to Power
Africa goals and are supported by a multi-
stakeholder “whole-of-government” effort by
Power Africa partners.

»  Communication materials of Power Africa
partners (e.g, development agencies, private
companies, etc.) may include the phrase “A Power
Africa partner” or “A Power Africa project” along
with the Power Africa logo.
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.1 OUR LOGO

MINIMUM PRINT SIZE
A minimum print size has been established to ensure
legibility. See example below.
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W=36 MM/1 4 IN
MINIMUM PRINT SIZE

MINIMUM ON-SCREEN SIZE
A minimum on-screen size has been established to
ensure legibility. See example below.

POWER
AFRICA

A U.S. GOVERNMENT-LED PARTNERSHIP ‘

W=136 PIXELS
MINIMUM ON-SCREEN SIZE

CLEAR SPACE

A minimum area surrounding the logo must be kept
clear of any other typography as well as graphic
elements such as illustrations, thematic images and
patterns, and the trim edge of a printed piece. More
than the minimum clear space is encouraged.

Minimum clear space on all sides of logo and type
mark should be equal to the height of the “PO" in the
type mark. See example below.
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.1 OUR LOGO

COLOR OPTIONS

The Power Africa logo is available in four variations: A master, full-color version and three additional approved color options. These options are designed to ensure that
the logo appears properly in print documents and in digital media. Digital file formats are available for a variety of applications for both print and digital communications.
To access files, please email your request to powerafricacomms@usaid.gov.

Use only the official files provided. Do not re-create the logo or change the colors under any circumstances. See color specification in section |.2.

POWER POWER POWER
AFRICA AFRICA AFRICA

A U.S. GOVERNMENT-LED PARTNERSHIP A U.S. GOVERNMENT-LED PARTNERSHIP A U.S. GOVERNMENT-LED PARTNERSHIP

KNOCKOUT LOGO COLOR REVERSE LOGO BLACK AND WHITE LOGO
Use the reverse logo in all white against all Use the reverse logo with light blue map Only use the black and white logo when it is
backgrounds other than dark blue. against dark blue background only. not possible to print or display in color.


mailto:powerafricacomms@usaid.gov

.1 OUR LOGO

X
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N
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The logo cannot appear on
an image background with
reduced opacity.

The logo colors may
not be altered.

The logo fonts may
not be altered.

POWER

AFRICA

A U.S. GOYERNMENT-LED PARTNERSHIP

PoNReR

A US. GOVERNMENT-LED PARTNERSHIP

The logo cannot appear
on an image background
with reduced opacity.

The reverse logo with
light blue map can only
be used against a dark
blue background.

A drop shadow may
not be added.



.2 OUR COLORS

The Power Africa color palette ensures the colors always look consistent. The colors below are the only colors approved by Power Africa.

PRIMARY COLOR PALETTE SECONDARY COLOR PALETTE

Used in the logo, text, color fields and accent colors.  Used for text, color fields and accent colors. Light gray and light blue may be used for text if on a dark
Power Africa blue may be used as tints.

background. All secondary colors, except dark red, may be used as tints.

PANTONE® 533
C95M72Y 15K 67
#1F2A44
R31G42B68

PANTONE® 200 PANTONE® 122 PANTONE® COOL GREY 2
C3MI00Y 70K 12 COMI6Y89KO C5M3Y5K I
#BAOC2F #FFD 134 #CCCCCC
R186G 12B47 R255 G209 B52 R 208 G208 B 206

159 BLACK (B/W ONLY PRINTING)
PANTONE® 202 C PANTONE® 2717 PANTONE® 294
C26M99Y96K?25 C34MI5Y0KO CIOOM6E9Y7K30
#961e21 #ATC6ED #002F6C
R150G30B33 R 167G 198 B 237 R0OG47B 108

The colors shown here have not been evaluated by Pantone, Inc. for accuracy and may not match the
PANTONE Color Standards. Consult current PANTONE Publications for accurate color. PANTONE®
is the property of Pantone, Inc. 9



|.3 OUR TYPEFACES

PRIMARY FONT

Typography is one of the most important design elements. It creates brand consistency across all materials. Do not use any unapproved fonts.

The primary font family for Power Africa is Gill Sans. The clean, sans serif font was selected for its clarity and readability.

GILL SANS LIGHT
INCLUDING ITALIC
Typical uses: Headlines,
body text.

GILL SANS REGULAR
INCLUDING ITALIC

Typical uses: Body text
in printed publications.

GILL SANS SEMIBOLD
INCLUDING ITALIC
Typical uses: Body text and
to differentiate sections of
information as headlines,
text or captions.

GILL SANS BOLD
Typical uses: Headlines,
subheads and highlighted
text. Do not use italic in
Gill Sans Bold.

abcdefghijkimnopqgrstuvwxyz | abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ | ABCDEFGHIJKL
1234567890-1@#$% "~ &* () _{}:"<>?

abcdefghijkimnopqrstuvwxyz | abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ | ABCDEFGHIJKL
1234567890-!'@#$%"&*()_{}:"<>?

abcdefghijklmnopqrstuvwxyz | abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ | ABCDEFGHIJKL
1234567890-!@#$% " &*()_{}:"<>?

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890-!@#$ % &*()_{}:7<>?

Gill Sans MT and Gill Sans Nova are acceptable alternatives if Gill Sans is not available.



|.3 OUR TYPEFACES

WEB FONT

Source Sans Pro is an open-source font created for legibility in web pages, user interface design and digital products.

SOURCE SANS PRO LIGHT

INCLUDING ITALIC
Typical uses: Headlines,
body text.

SOURCE SANS PRO
REGULAR INCLUDING
ITALIC Typical uses: Body
text and to differentiate
sections of information as

headlines, text or captions.

SOURCE SANS PRO
BOLD Typical uses:
Headlines, subheads and
highlighted text. Do not
use italic in Source

Sans Pro Bold.

abcdefghijklmnopqrstuvwxyz | abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ | ABCDEFGHIJKL
1234567890- 1 @#5%"&* () _{}:"<>?

abcdefghijklmnopqrstuvwxyz | abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ | ABCDEFGHIJKL
1234567890-!1@#$%M&*()_{}:"<>?

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890-!@#$% " &*()_{}:"<>?



|.3 OUR TYPEFACES

ALTERNATE FONT

Arial may be used when the Gill Sans font family is not available. Like Gill Sans, Arial is a clean, sans serif font—and it's typically easily accessible.

ARIAL REGULAR
INCLUDING ITALIC
Typical uses: Body text.

ARIAL BOLD
INCLUDING ITALIC
Typical uses:
Headlines, subheads
and highlighted text.

abcdefghijklmnopgrstuvwxyz | abecdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ | ABCDEFGHIJKL
1234567890-'@#$%"&*()_{}:"<>?

abcdefghijklmnopqrstuvwxyz | abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ | ABCDEFGHIJKL
1234567890-!@#%$%"&*()_{}:"<>?



|.3 OUR TYPEFACES

ALTERNATE FONT

Calibri is an open-source font created for legibility. Internal communications documents should use Calibri in |2 point font.

CALIBRI REGULAR abcdefghijklmnopqrstuvwxyz | abcdefghijkimnopqrstuvwxyz
INCLUDING ITALIC ABCDEFGHIJKLMNOPQRSTUVWXYZ | ABCDEFGHIIKL

Typical uses: Body text and

to differentiate sections of 1234567890-1@#S%"&*()_{}:"<>?

information as headlines, text

or captions.

CALIBRI BOLD abcdefghijkimnopqrstuvwxyz

Typical uses: Headlines,

subheads and highlighted ABCDEFGHIUJKLMNOPQRSTUVWXYZ

text. 1234567890-!@#$%N&*()_{}:"<>?



.4 OUR PHOTOGRAPHY

Photography is a key element of the Power Africa brand and can be used in a variety of communications tools. A single image can help humanize the brand while
conveying the impact our projects have on the individuals and groups we serve. It is best practice to accompany every photo with a caption and alt text that tells the
viewer the who, what, where, when and why of the subject matter. Captions should adhere to Chicago Manual of Style, and you must always credit the photographer.

For an in-depth look at photography and video styles, visit our communications guide-»

»
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PHOTO: Fraser Schenck, Current Media y : HOTO‘;‘ Ryan Kilpatrick
Israel Thothela (Plant Operations and Maintenance Manager) from An Abuja Electricity Distribution Company (AEDC) line worker. Power Africa supported the Azito Power Plant expansion, boosting its
Enel Green Power. capacity by 50% and improving efficiency to 44%.


https://new.express.adobe.com/webpage/cywhxQ8mMtv9l

.5 OUR GRAPHICS

ICON ILLUSTRATION OUTLINE

lconography is a sophisticated approach for articulating Power Africa’s work in a simple and accessible way. The selection of icons will grow and evolve to best reflect
the work. Environmental elements will be used to create landscapes and scenes for infographics and sharable graphics. These illustrations can also be used in lieu of
photography for reports and presentations. Visit our communications guide for a full set of graphics.
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https://new.express.adobe.com/webpage/cywhxQ8mMtv9l

SECRETARIAL COMMUNICATIONS
UNIFY THE BRAND AND
STRENGTHEN OUR MESSAGE.

2.1 BRAND APPLICATION

2.2 LETTERHEAD AND BUSINESS CARD
2.3 EMAIL SIGNATURE

2.4 FACT SHEET

2.5 REPORT TEMPLATE

2.6 SOCIAL MEDIA TEMPLATES

2.7 PRESENTATIONS



2.1 BRAND APPLICATION

It is critical that all secretarial communications keep the integrity of our brand. Power Africa’'s communications must follow the graphic standards —
including Power Africa’s typefaces and colors. This page features a selection of branded materials.

POWER
W AAFRICA POWER

POWER AFRICA
(GOVERNMENT-LED PARTNERSHIP

GENDER AND SOCIAL
Since 2013, Power Africa has helped deliver new or improved INCLUSION CHECKLIST:
UG, G prrai, electricity to more than 200 million people across sub-Saharan WHAT DO | NEED TO CONSIDER?

Power Africa harnesses the collective Africa. Catalyzing US. government and partner investments
BT GG I ) ety over the past ten years, Power Africa has leveraged nearly
- $26 billion for 152 power projects across the continent for
CEEDUD T O ARty 14,300 megawatts of new electricity that will power over
in sub-Saharan Africa. Nearly 8, Women are typically underrepresented across the energy sector; the
of new, cleaner, and more relsble electriciy are already online. recommendations below can help you amplify the voices of women
in your activities and events to increase gender equality.

Updated November 2020

OUR GOALS
Add more than =5 Comnect Power Africa developed this guide to support the
30,000 MW A1 _J°8 60 MILLION integration of gender and social inclusion in technical and
A e AT . o e A e other activities. The questions posed in this guide are
electricity generation capacity i to power by 2030

applicable across sectors and countries and should
be considered when planning any event, activity,
HOW WE WORK or intervention.

Power Africa, which includes 12 U.S. government agencies, partners w\(h Amm
overnmens,the privace sector, international organizations, and bia

linteral donors o Simlace investment 1 sub Savaran AR’ ehergy eceor

Our unique approach s defined by:

fill critical skills gaps, drive reforms, and build and maintain power sectors acEe]
for generations to come. 42Countries

On-the-Ground Support: Power Africas in-country advisors identify the
technical, financial, and politica solutions needed to faciliate faster access to

for local communicis, maor ltes, and Fegional power pools. They work losely with
our partners to provide and implement these solutions.

Transaction Focus: Power Africa addresses the critical impediments that hinder progress
of a particular deal, creating a ripple effect that assists other deals facing similar issues in the
country. Our approach to reforming Africa’s energy sector is to work with governments and the
private sector to strengthen an enabling environment with laws and policies that attract investment.

Working Beyond the Grid: Power Africa partners with investors and companies to implement small-scale and
off-grid energy solutions, such as solar home systems, micro-grids, and mini-grid connections, to ncrease people’s
access to electricity in remote communities.

COMMEMORATING 10 YEARS OF POWER AFRICA

OWER Ten Years of Powering
AFRK:A People and Businesses

Bridging the Financing Gap: Power Africa works through partners, including the U.S. International
Development Finance Corporation, using tools such as credit guarantees and first-loss capital, to de-risk
investments so that public and private investors can fund projects that drive more electricity generation and
connections.

Empowering and Powering Women: Recognizing that men and women experience energy poverty difierenty,
and historically have had unequal access to energy-related opportunities, Power Afica supports projects, programs,
and policies that value women as energy consumers and that promote women's participation and leadership in the
energy sector workforce.

e @




2.1 BRAND APPLICATION

This page features a selection of branded materials.

Scan to view the full
Power Africa Annual Report

Follow our progress at usaid.gov/powerafrica

M @POWERAFRICAUS €3 POWERAFRICA
El @POWERAFRICA [} @POWER-AFRICA  [E] @POWERAFRICA

POWER
AFRICA

A US. GOVERNMENT-LED PARTNERSHIP

Gender and Energy

Indicator Catalog

COMMERCIAL POWER

SERVICE AFR|CA

United States of America
Department of Commerce A US. GOVERNMENT.LED PARTNERSHIP

POWER AFRICA
U.S. PAVILION

AT ENLIT AFRICA

ON CENTRE,




2.2 LETTERHEAD AND BUSINESS CARD

To ensure the Power Africa brand is unified globally, it is important to use the communications
templates when creating business cards and letterhead.

LETTERHEAD

Templates are available in Adobe InDesign and Microsoft Word. Microsoft Word files should
only be used for desktop publishing or creating Adobe Acrobat PDF files. See specifications and
example on right. To access files, please email your request to powerafricacomms@usaid.gov.
Professionally printed letterhead should be offset printed on paper stock — 24#/90gsm writing,
bright white, smooth finish and printed in two colors, USAID Blue (PANTONE® 294) and USAID
Red (PANTONE® 200).

BUSINESS CARD
Adobe InDesign, Microsoft PowerPoint, and Google Slide templates are available. To access, please
send your request to powerafricacomms@usaid.gov.

Business cards should be professionally offset printed on uncoated bright white, smooth finish
80#/300gsm cover stock.

FONT SIZE: | IPT
FONT LEADING: 14PT

POWER
AFRICA

A US. GOVERNMENT-LED PARTNERSHIP

POWER
AFRICA NAME SURNAME

A U.S. GOVERNMENT-LED PARTNERSHIP TITLE

T: 000 999 888 777
E: name.surname@usaid.gov

usaid.gov/powerafrica
B @Power-Africa

A US. government-led partnership, Power Africa harnesses the collective
resources of the public and private sectors to double access to electricity

Pretoria, South Africa
in sub-Saharan Africa.

FRONT BACK

MARGIN: [4 MM (.55 INCHES)

!

—
FONT: ARIAL REGULAR

OWER
AFRICA

A U.S. GOVERNMENT-LED PARTNERSHIP

Power Africa

100 Totius Street,
Groenkloof, Pretoria, 0027
E: powerafrica@usaid.gov
P: +27 12452 2000

Respected so and so,

Temporen dipictis rem hilles comni que nobitiam sinus eum faccatiati te deleseq uideribust vellitia pe
/olorepta ilibus samus doluptatur sam ilibustem aut volorum aut quam autateni ullabor posapit doluptius.

Ovidunt laut la vendit veliatem eatis nisquam conseru ptaestion conestrum veligen ducitio reptas rerions
equodi voluptaturem erorruptas deliquia nullent remoloribus nobis comnis sequi ut aut eius eum in nisqui
berum comnis dolum sitis amus volorrum culliae premporum invendem volluptae landiaeris rero illorit rem.
Ugit ressequis in commodis pratatquia se porest, il magnimporias sitati tem nonest, simintis expla numqui
cusam facerov idignis plate sequatem que consequia nones pa idellabo. Nequi tem diti acia qui doluptatur?
lam, seque debissi natus dit, optat alitae ium qui sedi vit audae qui apidesed miniet verci volenis con rem
nusam, nist, que labo. Nam et hil ipsam lab inihill oribeate ditat recatib eriorepel iducium harum volectet que
quos doloratem exerendis aperibus, simenime et, omnis ma iditatur?

Qui assi te cus, quatquas quat res dunt officatis velitis dit qui blaccupta perestrum earcia que eos aut hicti
de voluptur re pelissequo versped que resectam si volut ipidunt quamet, que sed ut qui vernat quam, tenda
oles essitiis imusciatur a vidunt rendaepro que voluptiorem verum si as aut repta voloria eperspe rsperov
dignis rerroviti aut fugiandella conessimus et eate conesec usdaerem verum id moluptur apitesc iandandus

dolorio nsequod ictemod mos sum id ulparcium reped quid quiatusapis venist, cus quodit ese que nim
faccum et quam, sit volores trumque re offictiusae enihill aborem harchitis rest et quossini asimet harchic
ienisimperum que nimet que consed maxim rerit que voloris et mi, cus arita si dolesto quae volum none
cum et voluptam, sam sanda verrovid est labores maior solorit ionsequiant que eatium vendit lantis elicate
perisciume soluptam eosanimil int, ut etur sanimen ditiunt auta ni num sinullo rrupid quid quidunt, officae

se volo is repero molut ipsam fugitiat faccum qui aut aut que con con posam nestiati ipsandi alis modi vel
exeribe rovitatemn similit, omnimin prem sum iliciliquas nonserovit qui ilit labo. Itat.r spicimet omni bea dolorit
assum qui bea qui con conse consequasi offictat alibusant eat id maio occulparum vent doloreste voluptibus
solutenis esti ut ut dissecum aut quassequi ut volor apero cus pelitassi apellescilit hicabore core, quam, ut
aut aut.

Best regards,

Name and surname (signature above line)
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2.3 EMAIL SIGNATURE

Email signature content should follow guidance for the business card text. The
email signature template below is intended for Power Africa staff only, not for
implementing partners.

Jane Smith

Director, Office of Human Resources

Power Africa | Pretoria, South Africa
T:+27-12-452-2227 | M: +27-82-622-3432
jsmith@usaid.gov | USAID.gov/powerafrica

POWER
AFRICA

A U.S. GOVERNMENT-LED PARTNERSHIP

Follow us on LinkedIn | X| Facebook | Instagram | YouTube | Flickr | Medium

20


https://USAID.gov/powerafrica
mailto:jsmith@usaid.gov

2.4 FACT SHEET

GRAPHIC COVER FACT SHEETS
Templates are available in U.S. Letter and A4 sizes and are approved for desktop publishing and creating Adobe Acrobat PDF files.
To access the template please send your request to powerafricacomms@usaid.gov or visit our communications guide-»

All written content should follow follow the Chicago Manual of Style.

POWER AFRICA

POWER
AFRICA

A U.S. GOVERNMENT-LED PARTNERSHIP

Updote My 202

A U.S. government-led partnership,
Power Africa harnesses the collective
resources of the public and private
sectors to double access to electricity
in sub-Saharan Africa.

Since 2013, Power Africa has helped deliver new or improved
electricity to more than 200 million people across sub-Saharan
Africa. Catalyzing US. government and partner investments
over the past ten years, Power Africa has leveraged nearly
$26 billion for 152 power projects across the continent for
14,300 megawatts of new electricity that will power over
Nearly 8,
of new, cleaner, and more reliable electricity are already online.

OUR GOALS

‘Add more than

of cléaner and more reliable
electricity generation capacity

HOW WE WORK

= G
53 60 MILLION
vy o030

N>
=

Power Africa, which includes 12 US. government agencies, partners with African
governments, the private sector, international organizations, and bilateral and
multilateral donors to stimulace investment in sub-Saharan Africa's energy sector.

Our unique approach is defined by:

African-led Reform: Power Africa works with African governments to
il ritical skill gaps, drive reforms, and build and maintain power sectors

for generations to come.

On-the-Ground Su

ower Africa’s in-cou

over 100

Adbvisors in
42Countries

intry advisors identify the

technical, financial, and political solutions needed to faciltate faster access to power
for local communities, major cities, and regional power pools. They work closely with

our partners to provide and implement these solutions.

Transaction Focus: Power Africa addresses the critical impediments that hinder progress

private sector to strengthen an enabling environment with laws and policies that attract investment.

Working Beyond the Grid: Power Africa partners with investors and companies to implement small-scale and
off-grid energy solutions, such as solar home systems, micro-grids, and mini-grid connections, to increase people’s
access to electricity in remote communities.

ridging the Financing Gap: Power Africa works through partners, including the USS. International
Development Finance Corporation, using tools such as credit guarantees and first-loss capita, to de-risk
investments so that public and private investors can fund projects that drive more electricity generation and

Empowering and Powering Women: Recognizing that men and women experience energy poverty differently,
and historically have had unequal access to energy-related opportunities, Power Africa supports projects, programs,
and policies that value women as energy consumers and that promote women's participation and leadership in the
energy sector workforce.

© 00 © 00
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POWER AFRICA
HEADING | HERE

Updaced oox 2024

A US. government-led partnership,
Power Africa harnesses the collective
resources of the public and private
sectors to double access to electricity
in sub-Saharan Africa.

HEADING 3 HERE

Optat imus ped que nonsequi sumquae pelitint voluptature pelendi corio doluptater, si de arum enimin poria et dolore.
reri delest omnis doluptatia nima vidus moluptintio beatur? Biscias elum volluptatium acesciam laborem.

Optat imus ped que nonsequi sumquae peliint voluptature pelendi corio doluptatet s de arum enimin poria
dolore reri delest omnis doluptatia nima vidus moluptintio beatur? Biscias elum volluptatium acesciam laboren
dolupur?

Optat imus ped que nonsequi sumquae pelitint voluptature pelendi corio doluptater, si de arum enimin poria
dolore reri delest omis doluptatia nima vidus moluptintio beatur? Biscias eium volluptatium acesciam laboren
doluptur?

Optat imus ped que nonsequi sumquae pelitint voluptature pelendi corio doluptater, si de arum enimin poria
dolore reri delest omis doluptacia nima vidus moluptintio beatur? Biscias efum volluptatium acesciam laboren
doluptur?

Optat imus ped que nonsequi sumquae peliint voluptature pelendi corio doluptatet s de arum enimin poria
dolore reri delest omnis doluptatia nima vidus moluptintio beatur? Biscias elum volluptatium acesciam laboren
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Optat imus ped que nonsequi sumquae pelitint voluptature pelendi corio doluptatet, s de arum enimin poria et dolore
reri delest omis doluptatia nima vidus moluptintio beatur? Biscias eium volluptatium acesciam laborem. Oprat imus ped
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2.5 REPORT TEMPLATE

Templates are available in U.S. Letter and A4 sizes and are approved for desktop publishing and creating Adobe Acrobat PDF files.

To access, please send your request to powerafricacomms@usaid.gov or visit our communications guide-»

All written content should follow the Chicago Manual of Style.
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2.6 SOCIAL MEDIA EXAMPLES

For guidance on social media content, pitch and submissions consult the communications guide-»
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NEW RESOURCE!

Power Africa is proud to announce the release of

FACT SHEET

SOLAR POWERED
PRODUCTIVE USE
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Understanding Energy Storage, the latest addition to
our Understanding handbook series.
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2.7 PRESENTATIONS

POWERPOINT TEMPLATE
A PowerPoint presentation can be used for multiple purposes, from training programs to headlining conferences.
Arial should only be used if Gill Sans is not available. To access the presentation template, please send your request to powerafricacomms@usaid.gov

or visit our communications guide-»

POWER POWER
NEED A NEW SLIDE? TAFRICA e RICA

= Start with this template, or insert a new slide. '

= Always use one of the pre-set styles from the menu.

TITLE FO NT = Try to keep text to a minimum, and use Gill Sans MT font y * - &Lit
GILL SANS MT = Font sizes Cover title 32, slide header 20 and Text 16 - 18. |
e = For standard text use grey or the secondary blue [#002FCé;
Font s Ize 3 2 R:0 G:47 B:108] Full set of slide templates
ilable here.
— + For emphasis use red [#BAOC2F;R:186 G:12 B:47] % bt
DATE = For charts/graphs, please use colours from the Power Africa i
FONT SIZE 16

palette, which are embedded in this PPT’s Theme Colours.

COLOUR - Primary blue = Try not to move slide titles or other elements. If you can't fit

it on one slide, use two.
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3.1 CO-BRANDING

OUR LOGO

Power Africa is a “whole-of-government” initiative and when appropriate by individual agency policy, interagency partners can co-brand materials with the Power
Africa logo. If a particular project also receives USAID assistance, the USAID logo should be included. Co-branding helps show unification between Power

Africa and our partners. When co-branding communications, it is critical to follow all the guidelines in this manual. The Power Africa logo should be placed to the

right of partner logo(s) at all times. It is important to ensure all partner logos are of visually equal weight and nothing has more prominence than the Power Africa
logo. Any bold type logos should be aligned to the baseline of the Power Africa word mark (descenders may fall below the line). See examples below.

Minimum clear space on all sides of the Power Africa and partner logos is equal to the width of the “PO" in the Power Africa type mark.

POWER
"CAFRICA

A U.S. GOVERNMENT-LED PARTNERSHIP

'USAID @QPOWER

FROM THE AMERICAN PEOPLE ENG INEERS

)

) POWE R MINIMUM CLEAR SPACE
MitennoM 0 AFRICAT

UNITED STATES OF AMERICA! A U.S. GOVERNMENT-LED PARTNERSHIP

—  MINIMUM CLEAR SPACE
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3.2 LETTERHEAD AND BUSINESS CARD

IMPLEMENTING PARTNER BUSINESS CARD AND LETTERHEAD
Organizations with Power Africa contracts or acquisition-funded projects are not
permitted to use the Power Africa logo, type mark or seal on any administrative
materials, including business cards, stationery, etc. Vehicles that are used exclusively
for administrative purposes should not be marked. Power Africa implementing
partners must not claim the status of or be perceived by a Power Africa employee
or member of the United States government or Diplomatic Mission. Examples of
administrative communications include, but are not limited to, correspondence with
the cooperating government concerning contractor compliance with local law, such
as the administration of tax, customs, or other provisions.

Contractors may include “Power Africa Implementing Partner” on their business
cards and stationery if desired.

¢ Company <

- Loge Company Name

Individual Name

Title, Power Africa Implementing Partner o 000.000.0000
Project name m 000.000.0000
name@company.com

¢ Company

Lo Company Name Street Address

Gity, State Postal Code
©000.000.0000 | 0 000.000.0000
£000.000.0000
name@company.com

Dear Recipient,

To ent ea id mo volorep udistet paribus consequam, aut mincius vendit es ea cores excea ese eaque
nectia dem essit aut antiumqui quia niatio odi con recabo. Et aut eat maio. Ficipsum sim repre ipit et aut
ipsam etur, tenimpo ruptatur, simpos cor aut dolore senda vollabore nonsendit que vel mincimetur aut
verum quuntis cipsaperspe volor solut veribus aruptionet doluptague id mo cus sit ut volupta sit voluptate
venihit ut pre illigendita qui bea enderch itatisitatum reium rem ation enis ea net qui re ventiae. Feribust
ullaut lam, quo ipsum quat prem litium fuga. Ipsam eosantente pere illorum que ex est is estion rernati
simenti doluptate re laborei usaperum rehenti doluptae repelitem faccatis et aut harchitas elenturiora ilit,
qui ut officab imet quibus si aut dolor apieni dolenihillia conet ero conecepro qui simus eaquatur, ut perro
ipis quibus, omniet perundis autest, omnimil luptati atiscias magnatesto derione prestis volores dipsunt
emporeprate conem verum eum ullabo. Neque lam, occus el in platem fugia volorep udaestiorest ute
pratur, qui tem et quoditios erro mo consectum esectem et ut raerfer oriaecu ptatemporro bea il imilla
ipidus experspis sim velecat ionseque ea natiis sam et, nus remqui verferere evenis voluptium quis quod
minulla id ullestius plit re repudam utem que de et aut lam abo.

Ut lati omnis magnisciis sunt, nus.
At aut voluta qui nus, solloria dolorporrum deleniatur?

Ant asperi corio. Nem fuga. Nempor sunt ut volorem iligend uciae. Cae. Cabo. Duciis cus, con natur
acipien daereptas sunt, consecupit et reic testium aut experis moditatur? Caboris ute nobit, officipiet
odigendic tentinis et dolumet utatur apellorem. Ed magnim si quae cuptiant unt voluptaque dolorep
udandig nihitae quia voluptia alic testo officit lab is demperc hictiae eiusam nem inis duci ut eume omnihil
iberuptatus eiuntur autessequid quundio optatur soluptas eum et et veliquis et, sam voluptus, ius.

Onsedit aut odit odis es nimin cusda vendios eaquiae volorum dent

Sincerely,

//a{mké;[/ Name

Individual Name
Title, Power Africa Implementing Partner
Project name

www.company.com | info@company.com
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3.3 BRANDED MERCHANDISE FOR EVENTS

To ensure a consistent and professional appearance at public events, Power Africa uses various branded merchandise. This section provides guidelines for designing
and producing event-specific branded materials that conform to the Power Africa visual identity and branding strategy.

All event merchandise should be produced using high-quality materials to ensure durability and a professional appearance. The use of sustainable materials is
encouraged to align with Power Africa’'s commitment to environmental responsibility. Before production, all designs must be approved by the Power Africa
communications team to ensure compliance with branding guidelines.

%

Power Africa | 304

OWER
] AFRICA

A US. GOVERNMENT-LED PARTNERSHIP

A US. government-led partnership,
Power Africa harnesses the collective
resources of the public and private
sectors to double access to electricity
in sub-Saharan Africa.

USAID.GOV/POWERAFRICA

€3 POWERAFRICA B @POWER-AFRICA cﬁ
@POWERAFRICAUS ] @POWERAFRICA : PQ‘HER ﬂm‘ ‘
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KEY INSTRUCTIONS
FOR IMPLEMENTING PARTNERS.
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KEY INSTRUCTIONS

Implementing partners must initiate all branding and communications activities by consulting with the Task Order Contracting Officer’s Representative (COR).
Implementing partners should engage with the COR for preliminary approvals and feedback.

Make use of the templates provided to help you develop Power Africa branded materials. These templates have been specifically designed to meet branding
standards and should be used to ensure that all materials align with the visual and communicative directives of Power Africa.

The COR's final review and approval are essential before any material can be distributed or published to ensure that all content represents the initiative accurately

and professionally.
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THANK YOU.
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